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ExECuTIvE SuMMARY 

•	 The	York	and	North	Yorkshire	Green	Neighbourhood	Challenge	(GNC)	was	a	com-
munity	 pro-environmental	 behavioural	 change	 programme	 undertaken	 in	 the	North	
Yorkshire	region	in	2011.

•	 	The	aim	of	the	GNC	was	to	achieve	a	measurable	reduction	in	household	carbon	emis-
sions,	raise	public	awareness	of	low	carbon	lifestyles	and	foster	community	cohesion.	

•	 Approximately	42	per	cent	of	UK	carbon	dioxide	(CO2)	emissions	result	directly	from	
actions	taken	by	individuals.	

•	 The	lifestyles	we	lead	are	made	up	of	the	different	personal	practices	that	allow	us	to	
differentiate	ourselves	 from	others	 in	 society.	The	 largest	environmental	 impacts	of	
day-to-day	personal	 actions	are	associated	with	housing,	 food,	 energy	and	personal	
travel.	

•	 The	carbon	footprint	is	the	total	amount	of	CO2	emissions	which	result	directly	and	
indirectly	from	the	individual	use	of	goods	and	services.	It	is	measured	in	tonnes	of	
CO2	per	person	per	year	with	the	average	UK	resident	having	a	carbon	footprint	of	12	
tonnes	of	CO2.

•	 Local	authorities	need	to	develop	policies	that	encourage	their	citizens	to	adopt	low	
carbon	lifestyles	if	local	and	national	CO2	emission	targets	are	to	be	achieved.

•	 However,	with	limited	financial	resources	local	authorities	need	to	take	a	targeted	ap-
proach	to	fostering	pro-environmental	behavioural	change	by	identifying	those	com-
munities	 that	 have	 appropriate	 infrastructure	 and	 are	 receptive	 to	 green	 issues,	 but	
have	not	acted	on	the	values	they	hold	thus	resulting	in	a	‘value	action	gap’.	

•	 The	GNC	was	funded	by	the	Yorkshire	and	Humber	Improvement	and	Efficiency	Part-
nership	 (YoHR	SPACE).	 It	was	managed	by	Yorkshire	Energy	Partnership	with	 the	
Stockholm	Environment	Institute	(SEI)	at	the	University	of	York	providing	technical	
support	with	regard	to	carbon	foot	printing	and	modelling.	

•	 The	GNC	was	implemented	in	collaboration	with	seven	local	authorities	(Hambleton,	
Harrogate,	Richmondshire,	Ryedale,	Scarborough,	Selby	and	York).

•	 The	overall	approach	to	the	challenge	was	based	on	the	York	Green	Neighbourhood	
Challenge	which	was	successfully	piloted	with	seven	community	teams	which	were	
able	to	achieve	a	10	per	cent	reduction	in	their	carbon	footprint	in	2010.

•	 The	GNC	aimed	 to	provide	support	 to	community	 teams	 to	make	 informed	choices	
about	reducing	their	carbon	footprint	to	tackle	climate	change.	

•	 It	examined	at	all	aspects	of	behaviour	from	saving	energy	and	water	in	the	home,	re-
ducing	food	and	general	waste,	sustainable	travel	and	generating	energy	at	home	using	
renewable	technologies.	

•	 The	GNC	objectives	were	to	:
	- Raise	awareness	and	empower	 teams	 to	 take	action	 in	areas	such	as	 insulation,	

micro-generation,	smarter	driving,	waste	and	water.
	- Increase	the	take	up	of	insulation	and	renewable	technologies	in	the	area.
	- Achieve	a	measurable	reduction	in	carbon	emissions.
	- Create	a	legacy	model	that	can	be	replicated	across	other	communities.
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	- Raise	wider	public	awareness	of	low	carbon	lifestyles.	
	- Build	community	cohesion.

•	 At	total	of	74	participants	took	part	in	the	GNC	and	formed	community	teams	with-
in	seven	areas	of	North	Yorkshire:	Hambleton,	Harrogate,	Richmondshire,	Ryedale,	
Scarborough,	Selby	and	York.

•	 A	 dedicated	 Greener	 Living	 Guide	 and	 website	 (http://www.greenneighbourhood.
co.uk/)	were	produced	to	assist	in	providing	advice	on	the	main	subject	matters	and	
provided	further	avenues	of	advice.		

•	 Specialist	advice	was	also	available	from	a	small	selection	of	external	advisors	who	
were	able	to	cover	renewables,	transport,	water	and	waste	advice.	

•	 The	engagement	process	included	the:
	- Calculation	of	a		baseline	carbon	footprint	for	each	individual	by	the	Stockholm	

Environment	Institute.
	- Creation	of	personal	action	plans	that	were	realistic	and	achievable.
	- Pledging	by	each	team	member	to	reduce	their	carbon	footprint	by	11	per	cent	in	

2011.
	- Provision	of	information	and	advice	via	a	series	of	workshops	and	events	cover-

ing	issues	such	as	energy	efficiency,	renewable	technologies,	sustainable	travel,	
waste	and	water.

	- Recalculation	of	 the	 individual	footprints	with	a	follow-up	survey	 to	determine	
changes

	- Award	of	prizes	(Gold	prize	(£500),	Silver	prize	(£300)	and	Bronze	prize	(£200))	
to	those	teams	who	made	the	greatest	effort	and	achieved	a	measurable	reduction	
in	their	carbon	emissions.

•	 The	48	participants	who	completed	 the	 initiative	 reduced	 their	combined	 impact	of	
810	tCO2e	per	year	to	756	tCO2e.	The	GNC	contributed	to	the	potential	reduction	of		
a	total	of	55	tonnes	of	greenhouse	gases.	This	is	an	average	reduction	of	1	tonne	per	
person.
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1 INTRoduCTIoN

The	York	and	North	Yorkshire	Green	Neighbourhood	Challenge	(GNC)	was	a	community	pro-
environmental	 behavioural	 change	 programme	 undertaken	 in	 the	North	Yorkshire	 region	 in	
2011.	The	GNC	was	 implemented	 in	collaboration	with	 seven	 local	authorities	 (Hambleton,	
Harrogate,	Richmondshire,	Ryedale,	Scarborough,	Selby	and	York).

The	aim	of	the	GNC	was	to	achieve	a	measurable	reduction	in	household	carbon	emissions,	
raise	public	awareness	of	low	carbon	lifestyles	and	foster	community	cohesion.	The	GNC	was	
funded	by	the	Yorkshire	and	Humber	Improvement	and	Efficiency	Partnership	(YoHR	SPACE).	
It	was	managed	by	Yorkshire	Energy	Partnership	 (formally	known	as	Sustainability	4	York-
shire).	The	Stockholm	Environment	Institute	(SEI)	at	the	University	of	York	provided	technical	
support	with	regard	to	carbon	foot	printing	and	modelling.	The	overall	approach	to	the	chal-
lenge	was	based	on	the	York	Green	Neighbourhood	Challenge	which	was	successfully	piloted	
with	seven	community	teams	which	were	able	to	achieve	a	10	per	cent	reduction	in	their	carbon	
footprint	in	2010.

The	GNC	aimed	to	recruit	teams	from	established	teams	such	as	residents	associations,	Wom-
en’s	Institutes,	religious	teams,	schools,	community	hall	teams,	clubs,	scouts/	guides.	In	addi-
tion,	a	nominated	champion	recruited	 individuals	 from	their	networks	 to	 form	a	 team.	Once	
recruited	 the	 teams	 took	 part	 in	GNC	programme	of	 activities,	 and	 events.	 Incentives	were	
provided	with	a	chance	for	teams	to	win	a	prize	for	the	best	team	that	achieved	the	highest	per-
centage	reduction	in	their	carbon	emissions	and/or	demonstrated	the	greatest	amount	of	effort	
to	achieve	their	carbon	reduction	target.

1.1 Fostering behavioural Change 

Approximately	42	per	cent	of	UK	carbon	dioxide	(CO2)	emissions	result	directly	from	actions	
taken	by	individuals.	The	lifestyles	we	lead	are	made	up	of	the	different	personal	practices	that	
allow	us	to	differentiate	ourselves	from	others	in	society.	The	largest	environmental	 impacts	
of	day-to-day	personal	actions	are	associated	with	housing,	food,	energy	and	personal	travel.	
These	activities	generate	waste	and	polluting	emissions	that	are	a	major	cause	of	environmental	
degradation	and	contribute	 to	global	climate	change.	Table	1.1	presents	 the	different	actions	
individuals	can	take	to	lead	a	greener	lifestyle.	
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Table 1.1 Actions to achieve a greener lifestyle

Energy Food and products Transport Water Waste

Switch from electric to 
gas cookers and con-
densing boilers

Reduce meat and 
dairy consumption

Modal shift or 
reduce air travel

Fit a toilet water-
saving device

Recycle 
household 
waste

Insulate homes and fit 
double glazing

Reduce fish con-
sumption and pur-
chase fish from sus-
tainable stocks

Modal shift from 
cars to public 
transport

Install low flow taps 
and showers

Dispose of 
toxic mate-
rials safely

Reduce temperature of 
the home environment

Purchase locally 
grown produce

Walking and 
cycling short dis-
tances

Reduce use of 
water (e.g. car 
washing, lawn 
sprinklers, dish 
washers)

Compost 
organic 
waste

Purchase energy efficient 
appliances and do not 
leave appliances on, 
even in standby mode

Reduce levels of 
highly processed 
food

Using smaller, fuel 
efficient cars and 
car share

Reduce temperature of 
clothes washer cycles to 
40OC

Purchase certified 
sustainable wood 
and paper products

Living in multiple 
person households

Community	engagement	on	climate	adaptation	and	mitigation	has	been	used	to	change	attitudes	
and	foster	individual	behavioural	change.	Traditional	Government	campaigns	have	been	typi-
fied	by	a	one-way	approach	based	on	providing	information	to	the	public.	Other	more	delibera-
tive	two-way	approaches	have	been	based	on	social	marketing	and	providing	personal	informa-
tion	(e.g.	via	a	carbon	footprint	calculator).	

To	foster	attitudinal	and	behavioural	change	requires	an	understanding	of	the	factors	that	shape	
behaviour.	These	include	knowledge	(e.g.	how	individuals	interpret	information	based	on	exist-
ing	beliefs),	psychological	factors	(e.g.	beliefs,	values,	attitudes	and	emotions	affect	behaviour	
and	give	a	sense	of	responsibility),	habits	(e.g.	behaviour	that	contributes	to	CO2	emissions	is	
often	habitual	and	routine),	structural	conditions	(e.g.	infrastructure	-	or	lack	of	-	can	lead	to	
“lock-in”	situations	providing	an	obstacle	to	behavioural	change)	and	socio-demographic	pat-
terns	(e.g.	the	influence	of	these	factors	vary	with	individual	circumstances).

Evidence	suggests	that,	in	designing	engagement	strategies,	information	provided	should:	en-
able	practical	action	(e.g.	personalised	carbon	reduction	plans);	impacts	of	behaviour	should	be	
made	visible	(e.g.	use	of	smart	meters);	new	behaviours	should	fit	within	existing	routines	(e.g.	
targeting	people	at	different	life	stages	such	as	retirement/moving	home);	providing	feedback	
and	rewards	on	the	changes	made;	target	a	whole	community	or	neighbourhood	to	instil	collec-
tive	change,	and	take	account	of	the	rebound	effect	(e.g.	money	saved	on	energy	being	used	to	
buy	new	energy-using	devices).

Local	authorities	need	 to	develop	policies	 that	 encourage	 their	 citizens	 to	adopt	 low	carbon	
lifestyles	 if	 local	 and	 national	CO2	 emission	 targets	 are	 to	 be	 achieved.	However,	 different	
teams	within	 the	 population	 have	 different	 values,	 attitudes	 and	 understanding	 of	 the	 issue.	
Therefore	the	challenges	associated	with	changing	individual	attitudes	and	behaviour	should	
not	be	underestimated.	

With	limited	financial	resources	and	the	pressure	to	meet	CO2	emission	reduction	targets	local	
authorities	need	to	take	a	targeted	approach	to	fostering	pro-environmental	behavioural	change.	
This	requires	identifying	those	communities	that	have	appropriate	infrastructure	(e.g.	recycling	
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schemes,	vicinity	to	public	transport	routes,	housing	type),	and	are	receptive	to	green	issues,	
but	have	not	acted	on	the	values	they	hold	thus	resulting	in	a	‘value	action	gap’.	

1.2 The Carbon Footprint of Yorkshire and Humber

An	individual’s	carbon	footprint	is	the	total	amount	of	CO2e	emissions	resulting	directly	and	
indirectly	from	an	individual’s	use	of	goods	and	services.	The	carbon	footprint	covers	both	an	
individual’s	immediate	emissions	(e.g.	energy	used	for	home	heating	and	lighting)	as	well	as	
emissions	arising	during	the	production	process	of	the	goods	they	buy	which	have	been	manu-
factured	at	home	and	abroad	(e.g.	bananas	from	Africa,	DVD	player	from	China	and	clothing	
from	India).	It	is	measured	in	tonnes	of	CO2e	per	person	per	year	with	the	average	UK	resident	
having	a	carbon	footprint	of	16.24	tonnes	of	CO2e	(see	Table	1.2).

Table 1.2 Carbon Footprint of the uK and Yorkshire and Humber Region 

Housing Transport Food Consumer Private Services other Total

uK 4.13 3.77 2.71 1.82 1.15 2.65 16.24

Yorkshire and Humber 
Region

4.1 4.1 2.4 1.9 1.1 2.7 16.16

Source: SEI (2010)

The	average	UK	carbon	footprint	is	16.2	CO2e	/year	which	is	comparable	with	the	carbon	foot-
print	of	the	average	resident	of	the	Yorkshire	and	Humber	region.	However,	in	North	Yorkshire	
the	average	is	17	tonnes	CO2e/year	(see	Figure1.1)	although	this	varies	throughout	the	region	
from	18	tonnes	CO2e	/year	in	Harrogate	to	16.6	tonnes	CO2e/year	in	Richmondshire.		

Figure 1.1 Carbon Footprint of North Yorkshire and Humber 

Source: SEI (2010)
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The	main	components	of	the	carbon	footprint	are	housing,	food,	travel,	consumables,	and	other	
activities	(See	Box	1.1).	Figure	2.1	presents	a	breakdown	of	the	carbon	footprint	for	the	York-
shire	and	Humber	Region.	

box 1.1 Components of the carbon footprint

Housing includes the emissions associated with heating, powering and maintaining your home.

Food includes the emissions associated with producing all the food and drink you consume both in 
the home and catered food.

Travel includes all the emissions associated with running a car, using public transport and air travel.

Consumables include the emissions associated with producing goods ranging from shoes to sham-
poo.

Activities include the emissions associated with running a theatre or hosting a football match.

Other is the emissions associated with Government spend on areas such as education or health and 
is shared equally across the UK’s population.

Figure 1.2 breakdown of carbon footprint for Yorkshire and Humber region
Source: SEI (2010)
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2 THE GREEN NEIGHbouRHood CHALLENGE       

2.1 The Green Neighbourhood Challenge

The	GNC	aimed	to	provide	support	to	community	teams	to	make	informed	choices	about	reduc-
ing	their	carbon	footprint	to	tackle	climate	change.	It	looked	at	all	aspects	of	behaviour	from	
saving	energy	and	water	in	the	home,	reducing	food	and	general	waste,	sustainable	travel	and	
generating	energy	at	home	using	renewable	technologies.	

It	also	aimed	to	remove	barriers	around	what	are	seen	as	the	risks	of	taking	up	new	technologies	
and	the	possible	disruption	of	having	these	measures	installed.	This	involved	providing	easy	
understandable	information	about	renewable	technologies	in	team	meetings	with	expert	advi-
sors	present.	Above	all,	the	GNC	aimed	to	change	perceptions	and	demonstrate	the	long	term	
value	of	the	take	up	of	energy	efficiency	and	renewable	energy	technologies.

The	GNC	provided	support	by	sharing	information	and	assistance	on	particular	tasks	such	as	
marketing	for	local	events.	Specific	objectives	included:

•	 raising	awareness	of	 low	carbon	 lifestyles	 and	empowering	 teams	 to	 take	 action	 in	
areas	such	as	insulation,	micro-generation,	smarter	driving,	waste	and	water

•	 increasing	the	take	up	of	insulation	and	renewable	technologies	in	the	area.

•	 achieving	a	measurable	reduction	in	carbon	emissions.

•	 creating	a	legacy	model	that	can	be	replicated	across	other	communities. 

•	 building	community	cohesion.

Community	teams	were	selected	from	within	seven	areas	of	North	Yorkshire:	Hambleton,	Har-
rogate,	Richmondshire,	Ryedale,	Scarborough,	Selby	and	York	(See	Figure	2.1).

Figure 2.1 The region of North Yorkshire and those local authorities that par-
ticipated in the GNC
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2.2 The Green Neighbourhood Challenge Approach

The	criteria	used	for	the	selection	of	teams	are	listed	below.	

•	 An	established	team	that	can	work	together	for	a	common	interest	although	they	do	not	
need	to	have	been	involved	in	environmental	activities.	

•	 A	minimum	number	of	10	people	in	the	team.

•	 Members	of	the	team	live	in	the	same	local	area.

•	 Meetings	on	a	regular	basis.

•	 Could	demonstrate	that	they	have	worked	on	a	successful	project/activity	before	(this	
could	simply	be	a	coffee	morning	or	a	barbeque).

•	 Could	demonstrate	commitment	and	motivation.

•	 Interested	in	wanting	to	take	action	to	change	their	behaviour,	save	energy,	and	raise	
awareness	of	a	low	carbon	lifestyle.

•	 Willing	 to	work	 together	 to	 take	 the	challenge	and	see	 the	project	 through	with	 the	
coordinator.

•	 Able	to	appoint	a	champion.

•	 Willing	to	collect	data,	to	work	towards	an	action	plan	and	pledge	what	actions	they	
are	going	to	take.

•	 Willing	to	attend	workshops	and	events.

•	 Were	committed	to	an	evaluation	and	willing	to	share	the	experience.

Existing	community	teams	were	encouraged	to	participate	in	the	GNC	through	the	local	media.	
Information	was	 published	 on	 local	 authority	websites.	 Several	 of	 the	 local	 authority	 areas	
generated	a	number	of	applications	from	interested	teams	who	went	through	a	transparent	ap-
plication	process	with	teams	being	randomly	selected.	Other	areas	such	as	Ryedale	and	Rich-
mondshire	generated	no	applications	at	all.	In	this	case	assistance	was	sought	from	the	local	
authorities	to	identify	suitable	teams.	

2.3 Engagement Process used in the Challenge

Once	selected,	the	following	process	of	engagement	was	followed:

•	 Calculation	of	a		baseline	carbon	footprint	for	each	individual	by	the	Stockholm	En-
vironment	Institute.

•	 Creation	of	personal	action	plans	that	were	realistic	and	achievable.

•	 Pledging	by	each	team	member	to	reduce	their	carbon	footprint	by	11	per	cent	in	2011.

•	 Provision	of	information	and	advice	via	a	series	of	workshops	and	events	covering	is-
sues	such	as	energy	efficiency,	renewable	technologies,	sustainable	travel,	waste	and	
water.

•	 Recalculation	of	the	individual	footprints	with	a	follow-up	survey	to	determine	changes

•	 Award	of	prizes	(Gold	prize	(£500),	Silver	prize	(£300)	and	Bronze	prize	(£200))	to	
those	teams	who	made	the	greatest	effort	and	achieved	a	measurable	reduction	in	their	
carbon	emissions.
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Active	involvement	from	the	community	team’s	themselves	was	essential	therefore	a	champion	
for	each	team	was	appointed.	Each	champion	were	able	to	claim	expenses.	Their	role	was	to	
keep	the	team	motivated	and	ensure	the	project	was	implemented	successfully.

2.4 overall Coordination of the Challenge

A	project	coordinator	was	employed	to	work	and	support	the	community	teams	and	assist	plan,	
fund	and	implement	specific	activities.	This	included	assisting	each	team	champion,	(i.e.	the	
key	contact	person	for	each	team)	as	well	as	team	members.	Support	included	helping	to	design	
and	print	posters,	leaflet	dropping	and	generally	ensuring	momentum	was	maintained.	The	co-
ordinator	worked	with	the	Yorkshire	Energy	Partnership	and	maintained	Twitter	and	Facebook	
pages	and	the	GNC	website	(http://www.greenneighbourhood.co.uk/)	which	were	available	to	
be	used	by	 the	 teams	for	communication	and	 information	exchange.	 In	addition,	some	 local	
authority	Sustainable	Development	officers	provided	support	with	particular	issues,	workshops	
and	events	as	well	as	assisting	with	media	and	other	communications.	

Funding	was	provided	for	community	engagement	which	enabled	the	champions	to	hire	venues	
for	local	workshops	and	events.	It	also	allowed	the	project	coordinator	to	purchase	resources	
such	as	compost	bins	and	water	butts	(one	for	each	team).	These	were	used	as	raffle	prizes	at	
appropriate	workshops	 to	 help	 individuals,	 reach	 their	 carbon	 reduction	 targets.	Champions	
were	provided	with	training	which	enabled	them	to	fully	support	their	teams	in	achieving	their	
carbon	 reduction	 targets.	Household	 energy	monitors	 allowed	 them	 to	 see	 their	 own	energy	
consumption	 and	motivated	 them	 to	 take	 action.	The	monitors	were	 then	made	 available	 to	
team	members	to	borrow	and	in	turn,	the	wider	community.	

Following	 distribution	 of	 the	 initial	 carbon	 footprint	 questionnaires	 the	 project	 coordinator	
arranged	meetings	with	the	champions	and	teams	to	collect	completed	questionnaires	and	orga-
nise	their	workshops.	Event	planners	were	provided	and	champions	were	encouraged	to	book	
dates	for	the	various	workshops	and	events.	

The	 ‘Pledge	 Party’	was	 the	 first	 event	 planned	 for	 each	 team.	At	 this	 event	 team	members	
received	their	carbon	footprint	results	and	action	plans	which	highlighted	areas	where	further	
action	could	be	taken	to	reduce	their	carbon	footprint.	Pledge	cards	were	also	used	these	en-
abled	participants	to	decide	what	action	they	felt	they	could	take	over	the	intervention	period	to	
achieve	the	11	per	cent	reduction	target.	Each	team	member	was	also	provided	with	an	events	
planner	to	record	the	dates	of	their	workshops	and	events.	

The	majority	of	the	champions	and	some	team	members	entered	into	the	spirit	of	the	challenge	
organising	their	own	venues	for	events	and	workshops,	communicating	with	team	members	to	
provide	details	of	events	and	encouraging	attendance.	However,	some	were	more	enthusiastic	
and	proactive	then	others,	researching	into	and	organising	their	own	events	and	speakers.	

Workshops	were	held	for	each	team	on	specific	subjects	such	as	water	saving,	food	waste	and	
composting.	However,	external	experts	were	not	always	available	to	participate	in	the	work-
shops.		This	was	partly	due	to	workshops	taking	place	during	the	evening	and	weekends.		The	
project	coordinator	therefore	had	to	cover	the	issues	that	were	not	covered	by	external	experts.	

Workshops	that	were	provided	by	the	project	coordinator	usually	contained	a	mixture	of	pre-
sentations,	quizzes	or	 tools	 available	on	 the	 internet	 such	as	 the	Energy	Saving	Trust	water	
calculator.	 Organisations	 such	 as	Yorkshire	Water	 were	 able	 to	 assist	 with	 some	 resources	
and	 provide	 application	 forms	 for	water	 saving	 packs,	water	 saving	 devices	 and	water	 sav-
ing	 tips	 which	 were	 distributed	 at	 each	 water	 workshop.	 Local	 authority	 waste	 advisors	
were	 able	 to	 provide	 ‘Love	 Food	Hate	Waste’	 resources	 such	 as	 recipe	 cards	 to	 reuse	 left-
over	 food	 and	 portion	 control	 guides.	 In	 addition,	 a	 number	 of	 ‘one	 off’	 workshops	 were	
organised	 by	 both	 the	 project	 coordinator	 and	 the	 champions	 where	 specialist	 speakers	
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were	 available	 (see	Appendix	 3	 for	 full	 list	 of	 activities	 carried	 out	 during	 the	 Challenge).		
A	number	of	other	resources	were	produced	and	made	available	for	team	members	and	cham-
pions:

•	 The	Green	Neighbourhood	website,	Twitter	and	Facebook	pages

•	 Greener	Living	Guide

•	 Pledge	Card

•	 Event	Planner

•	 Champion	presentation	training	packs	

•	 Media	Packs

•	 Posters	and	flyers

At	 the	 end	 of	 the	 challenge	 the	 website	 (http://www.greenneighbourhood.co.uk/)	 was	 rede-
signed	 to	 help	 other	 community	 teams	 and	 households	 to	 reduce	 their	 carbon	 emissions.	 It	
provides	a	central	location	of	regional	information	to	help	residents	of	North	Yorkshire	to	adopt	
low	carbon	lifestyles.	
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3 PRoFILES oF THE GNC TEAMS

A	baseline	 questionnaire	was	 undertaken	 in	April	 2011	 to	 calculate	 the	 carbon	 footprint	 of	
GNC	participants	and	gather	socio-demographic	characteristics.	Information	provided	by	the	
questionnaires	was	 compiled	 into	 a	 statistical	 software	package	 (SPSS)	 for	 further	 analysis.	
Firstly,	the	socio-demographic	profile	of	the	respondents	were	analysed	followed	by	a	review	
of	their	household	energy	profile	(heating	system	and	fuel	used).	In	addition,	a	detailed	analysis	
of	the	participants’	attitudes	towards	carbon	reduction	and	in	particular	energy	use	and	energy	
efficiency	measures	 was	 taken.	 The	 questions	 were	 included	 in	 the	 baseline	 and	 follow-up	
questionnaires.	A	 total	 of	 seventy-four	 responses	were	 received	 and	 divided	 between	 seven	
teams	(See	Table	3.1).	

Table 3.1 GNC Teams

Team Team name district Team size

1 St John’s (Power Girls Plus) Richmondshire 10

2
Pickering & District Civic Society and Kirbymoor-
side Environment Team (PDCS-KMEG)

Ryedale 11

3 Whitby 4 Sustainability Scarborough 10

4 St Oswald’s Church, York York 10

5 Boroughbridge Hambleton 11

6 Brompton Action Group(BAG) Harrogate 10

7 Kellington, Selby Selby 12

3.1 Socio-demographic profile

Participants	who	completed	the	baseline	survey	were	predominantly	female	(66%),	and	had	a	
age	range	from	20-29	through	to	70-79	years.	The	largest	age	team	was	40-49	years	old	which	
represented	35	per	cent.	A	minority	of	the	respondents	(20.	%)	reported	suffered	from	a	long-
standing	illness	or	disability.	Similarly,	only	12	per	cent	of	respondents	said	that	a	member	of	
their	household	suffered	from	a	respiratory	illness.	

A	small	proportion	of	 respondents	 (8%)	were	not	 in	employment,	due	 to	 illness,	unemploy-
ment	or	their	role	of	looking	after	theirfamily.	The	majority	of	respondents,	however,	were	in	
employment	(57%),	whilst	a	further	30	per	cent	of	respondents	were	retired.

The	mean	weekly	household	income	band	of	respondents	was	£200-£289	(£10,000-£14,999	per	
annum),	whilst	the	median	band	was	£340-£389	(£17,500-£19,999	per	annum).	However,	many	
participants	preferred	not	to	reveal	their	income	with	25	per	cent	of	respondents	selecting	the	
‘Prefer	not	to	say’	option.	

A	high	proportion	of	households	(45%)	were	occupied	by	two	people	over	the	age	of	17	who	do	
not	have	any	children	under	the	age	of	16	living	in	the	home.	In	total,	68	per	cent	of	respondents	
stated	that	no	children	under	the	age	of	16	lived	in	the	home.	In	terms	of	ethnicity,	respondents	
are	predominantly	white	British	(93%)	(See	Figure	3.5).
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Table 3.2 Cross tabulation of percentage of people aged over 17 living in the 
home, and how many children under 16 live in the home.

 
one

How many children aged 16 or under five in your 
home? Total

Two Three None

Including yourself, 
how many peo-
ple aged 17 and 
over live in your 
home?

one 2.7 % 0 % 2.7 % 13.7 % 19.1 %

Two 9.6 % 11 % 4.1 % 45.2 % 69.9 %

Three 0 % 0 % 0 % 5.5 % 5.5 %

Four or 
more

1.4 % 0 % 0 % 4.1 % 5.5 %

Total 13.7 % 11 % 6.8 % 68.5 % 100 %

3.2  Housing profile

A	total	of	27	per	cent	of	 respondents	 lived	 in	 semi-detached	properties,	predominantly	with	
three	bedrooms.	A	further	26	per	cent	of	respondents	lived	in	mid-terrace	through	housing	of	
varying	sizes,	whilst	an	equal	number	live	in	detached	properties.	The	majority	of	respondents	
(51%)	occupy	three	bedroom	properties.	One	and	two	bedroom	properties	account	for	less	than	
twenty		per	centof	the	total	properties.	

	
Figure 3.1 Housing types occupied by respondents 
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In	terms	of	length	of	occupancy,	only	9.5	per	cent	of	respondents	had	lived	in	their	home	for	
one	year	or	less.	The	median	number	of	years	respondents	had	occupied	their	properties	for	was	
ten,	whilst	the	mean	number	of	years	occupancy	was	twelve.	

The	majority	of	respondents	currently	own	their	property	outright	(42%)	or	are	buying	their	
property	with	the	help	of	a	mortgage	or	loan	(36%).	A	further	19	per	cent	of	responents	are	rent-
ing	their	property,	either	from	a	Council,	Local	Authority	or	Housing	Association	(7%)	or	from	
a	private	landlord	(12%).	Only	1	per	cent	stated	they	were	living	rent	free.	

In	terms	of	length	of	occupancy,	only	9.5	per	cent	of	respondents	had	lived	in	their	home	for	
one	year	or	less.	The	median	number	of	years	respondents	had	occupied	their	properties	for	was	
ten,	whilst	the	mean	number	of	years	occupancy	was	twelve.	

The	majority	of	respondents	owned	their	property	outright	(429	%)	or	were	buying	their	prop-
erty	with	the	help	of	a	mortgage	or	loan	(36	%).	A	further	19	per	cent	of	responents	were	renting	
their	property,	either	from	a	Council,	Local	Authority	or	Housing	Association	(7	%)	or	from	a	
private	landlord	(12%).	Only	1	per	cent	stated	they	were	living	rent	free.	A	range	of	fuel	sources	
are	used	for	heating	respondent’s	homes,	although	no	households	used	bottled	gas	or	off	peak	
electricity	 (See	Figure	3.1).	Households	predominantly	used	mains	gas,	with	82	per	 cent	of	
respondents	selecting	this	option,	followed	by	electricity	(31%).	The	main	heating	system	used	
by	households	was	a	boiler	supplying	radiators	(92	%).	

Figure 3.2 Respondents main fuel source for heating homes
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4  RESuLTS 

4.1 use of REAP software to calculate the carbon footprint

The	carbon	footprint	of	the	community	team	members	was	assessed	at	the	start	of	the	project	
for	the	baseline	assessment	(in	April	2011)	and	after	six	months	(December	2011)	to	determine	
which	members	were	able	to	reduce	their	carbon	emissions	and	also	to	decide	which	team	had	
the	greatest	overall	reductions	in	carbon	emissions.

Individual	and	team	carbon	footprints	were	calculated	using	the	information	given	in	the	base-
line	questionnaire	survey	which	was	entered	into	the	REAP	Petite	desktop	tool	(see	Box	4.1).	A	
full	description	of	how	the	carbon	footprints	are	calculated	is	found	in	Appendix	1.

Each	 individual	 received	a	personalised	report	showing	 their	own	footprint	broken	down	by	
into	different	categories	(household	energy,	food,	travel,	activities	and	consumption	of	goods).	
Their	team’s	carbon	footprint	performance	in	comparison	to	the	other	teams	was	also	presented	
as	well	as	pledges	that	were	recommended.	

In	addition	to	their	footprint,	team	members	were	presented	with	a	range	of	carbon	reduction	
measures	tailored	to	their	own	housing,	travel	and	consumption	profile.	They	could	then	con-
sider	 these	as	well	as	other	measures	when	making	 their	pledges	 to	ensure	 that	 their	overall	
team’s	total	carbon	footprint	could	achieve	the11	per	cent	target.

The	follow-up	questionnaire	data	was	again	entered	into	the	REAP	Petite	tool	and	the	results	
for	the	teams	were	compiled	into	Excel	spreadsheets	and	compared	to	the	baseline.	A	summary	
report	was	prepared	and	sent	to	each	individual.

Figure 4.1 baseline Carbon Footprint of GNC Teams
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box 4.1 Reap Petite - The community footprint calculator

REAP petite is a software tool developed by SEI to help communities calculate their ecological or car-
bon footprint and test the effectiveness of a number of footprint reducing pledges.

Whilst footprint calculators and tools have previously been developed for businesses, schools, re-
gional governments and local authorities and for individuals none are designed specifically for use 
with community teams. 

REAP petite is designed to be used by a community or with a community and can be used 
to support campaigning, fund-raising, awareness raising, engaging with the local coun-
cil. It can also be used by local government or charity teams to support engagement with 
communities and more importantly to collect ‘bottom-up’ data on consumption activities.  
 
REAP petite measures actual footprint improvement within a community by resurveying the commu-
nity at a later time to see the impacts of change.

An on-line version of the tool www.reap-petite.com
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Most	 of	 the	 teams	 have	 higher	 footprints	 compared	 with	 the	 UK	 and	 York-
shire	 averages.	 Figure	 4.2	 shows	 the	 breakdown	 of	 the	 footprint	 into	 the	 indi-
vidual	 components.	 The	 main	 components	 are	 household	 energy,	 food	 and	 travel.		

Figure 4.2 Comparison of GNC Teams Footprint Components

4.2 Assessment of the change in carbon footprint

At	the	end	of	the	challenge,	team	members	were	asked	to	undertake	a	follow-on	questionnaire.	
Of	the	seventy-three	GNC	participants	who	had	their	footprints	measured	only	48	completed	
the	follow-up	questionnaire.	This	represents	a	drop-out	rate	of	35	per	cent.	(See	Figure	4.3).

	

Figure 4.3 Number of survey respondents 
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In	 age	 terms,	 the	 largest	 reduction	 in	 responses	 occurred	 within	 the	 Kellington	 team,	 with	
only	25	per	cent	of	team	members	completing	the	second	questionnaire.	Similarly,	within	the	
Brompton	Action	Group,	only	50	per	cent	of	team	members	completed	the	second	question-
naire.	Therefore,	 some	 caution	 should	 be	 applied	when	 examining	 the	 changes	 in	 views	 on	
energy	use	views.

The	48	participants	completed	the	initiative	had	a	combined	impact	of	810	tCO2e	per	year.	At	
the	end	of	the	initiative	their	combined	impact	was		756	tCO2e	per	year.	Table	4.1	summarises	
the	potential	savings	 in	carbon	emissions.	The	GNC	may	have	saved	a	 total	of	55	tonnes	of	
greenhouse	gases.	This	is	an	an	average	of	1	tonne	per	person.	In	reality,		the	actual	per	person	
savings	may	falls	somewhere	between	the	lower	and	upper	quartiles.	So	in	order	to	estimate	the	
range	in	carbon	emission	reductions	attributable	to	the	project	the	average	per	capita	reductions	
of	the	lower	and	upper	quartiles	are	used.	In	Table	4.1	there	is	an	increase	of	0.2	tonnes	of	CO2e	
per	person	in	the	lower	quartile	and	a	decrease	of	2.1	tonnes	CO2e	per	person	in	the	upper.		This	
gives	an	estimate	of	the	impact	of	the	project	ranging	between	an	increase	in	emissions	of	10	
tonnes	and	a	decrease	of	101	tonnes.

Table 4.1 Potential carbon emissions saved due to GNC project

Measure Emissions

Total emissions saved (estimate) 54.7 tCO2e

Mean saving 1.14 tCO2e per person

Lower quartile saving An increase of 0.2 tonnes per person

Median saving A decrease of 0.90 tonnes per person

Upper quartile saving A decrease of 2.1 tonnes per person

Table	 4.2	 shows	 the	 average	 difference	 in	 greenhouse	 gas	 emissions	 by	 each	 theme	
of	 the	 footprint.	 GNC	 participants	 managed	 the	 greatest	 reduction	 in	 their	 travel	 foot-
print	 (15%)	 followed	 by	 food	 (7%)	 and	 consumer	 goods	 (7%).	 The	 average	 foot-
print	 of	 a	 GNC	 participant	 who	 completed	 the	 intitiave	 was	 approximately	 17	 tonnes	
at	 the	 start.	 This	 was	 reduced	 to	 	 16	 tonnes	 at	 the	 end	 -	 a	 reduction	 of	 7	 per	 cent.	

Table 4.2 Reduction in carbon emissions for individual footprint components

Theme Emissions before (t Co2e) Emissions after (t Co2e)

Housing 3.8 3.6

Food 3.2 3.0

Travel 3.8 3.2

Shopping 1.3 1.2

Activities 2.0 1.9

other 2.9 2.9

Total 16.9 15.75
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4.3 overall and total emission reductions per team

Two	teams	shared	the	greatest	percentage	reduction	in	emissions	(See	Figure	4.4)	Whitby4Sus-
tainability	(12%)	and	 the	Ryedale	 team	(PDCS	and	KMEG)	(12%)	and	 in	 terms	of	absolute	
carbon	 reductions	 (see	Table	 4.3),	 PDCS	&	KMEG	was	 higher	with	 17tCO2e	 and	Whitby-
4Sustainability	16.5	tCO2e.	For	carbon	reduction	per	person,	Whitby4Sustainability	achieved	a	
slightly	higher	reduction	(2.1	tCO2e	per	person)	than	PDCS	&	KMEG	(1.9	tCO2e).	Two	of	the	
GNC	teams	actually	increased	their	emissions.

Figure 4.4  Percentage change in Teams’ carbon emissions 

Table 4.3  Team Performance - carbon reduction (based on those participants 
who filled in repeat questionnaire)

 % Change Reductions tCo2e
Per Person Reduc-
tion

St Johns (Power Girls Plus) 1.4 % -1.6 -0.2

PdCS & KMEG -11.9 % 17.1 1.9

St oswalds York -5.0 % 5.8 0.8

boroughbridge -8.5 % 14.1 1.6

brompton Action Group -6.4 % 5.7 1.1

Kellington Parish Council 6.9 % -3.0 -1.0

Whitby4Sustainability -12.0 % 16.5 2.1

Table	 4.4	 shows	 the	 range	 in	 best	 and	 worst	 (percentage)	 performers	 in	
each	 teams	 based	 on	 those	 participants	 who	 responded	 both	 questionnaires.	
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Table 4.4 best and worst performers in reducing carbon emissions

Highest decrease in 
Carbon Emissions

Highest Increase in 
Carbon Emissions 

St Johns (Power Girls Plus) 9 % 31 %

PdCS & KMEG 23 % 13 %

St oswalds York 12 % 22 %

boroughbridge 17 % 4 %

brompton Action Group 26 % 6 %

Kellington Parish Council 10 % 14 %

Whitby4Sustainability 43 % 3 %

	
4.4 Significance testing

A	t-test	was	performed	on	the	pre-	and	post-intervention	data.	This	is	a	statistical	hypothesis	
test	to	determine	whether	there	was	a	statistically	significant	change	in	mean	carbon	footprint	
during	the	six	month	intervention	period.	A	paired	samples	t-test	was	chosen	because	samples	
are	not	independent,	each	pair	referring	to	the	same	person.	No	assumption	was	made	about	the	
direction	of	change	over	the	period	of	the	intervention	and	so	the	significance	of	the	test	was	
assessed	using	a	two-tailed	probability	test.	Table	4.5	presents	a	summary	of	the	results.

Table 4.5 Significance testing of the results

Average Footprint Mean change in 
footprint ± 95 % 
confidence inter-

val

Significance of dif-
ference between 
means for the 2 
surveys

baseline 
(tCo2.yr)

Post-Interven-
tion (tCo2.yr)

St Johns (Power Girls Plus) 3.8 3.6 0.17 ± 0.07 P|*= 0.00004

PdCS & KMEG 3.2 3.0 0.20 ± 0.12 p= 0.00159

St oswalds York 3.8 3.2 0.57 ± 0.61 p= 0.07355

boroughbridge 1.3 1.2 0.09 ± 0.08 p= 0.02806

brompton Action Group 2.0 1.9 0.08 ± 0.16 p= 0.29537

Kellington Parish Council 2.9 2.9 -3.3 ± 5.35 p= 0.00001

Whitby4Sustainability 16.9 15.7 1.13 ± 0.73 p= 0.00391

*	If	p	is	less	than	0.05	then	the	result	is	considered	statistically	significant	

When	 data	 for	 each	 neighbourhood	 were	 analysed	 separately,	 five	 out	 of	 the	 seven	 teams	
achieved	a	statistically	significant	reduction.

4.5 Review of carbon footprint survey

Energy	 calculations	 based	 on	 participants	 energy	 bills	 proved	 difficult	 to	 compare	 due	 to	 a	
number	of	reasons.	Firstly	not	all	respondents	provided	their	bills	for	both	pre-	and	post-	GNC	
questionnaire	surveys	so	the	default	values	used	in	REAP	were	used	instead.	These	are	based	
on	regional	averages	for	each	house	type.	REAP	calculations	are	based	on	yearly	averages	so	
in	order	to	keep	the	results	comparable	with	those	people	who	did	not	supply	bills	on	energy	
usage	the	values	from	those	who	did	have	bills	were	doubled.

Secondly,	the	time	period	over	which	respondents	provided	their	bills	varied	due	to	the	report-
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ing	period	of	the	energy	company.	For	example,	some	bills	covered	the	period	June-December	
whilst	other	covered	April-	September.	What	is	evident	from	this	analysis	is	that	energy	bills	
covering	April-Summer	are	markedly	lower	(Spring	and	Summer).	Doubling	of	these	will	obvi-
ously	miss	out	the	colder	winter	months	and	in	particular	the	cold	period	experienced	in	Janu-
ary	and	February	in	2011.

In	order	to	correct	this	problem	the	figures	for	the	energy	calculation	were	adjusted	in	the	fol-
lowing	way	for	 those	people	who	provided	bills.	Firstly,	 the	energy	footprint	was	calculated	
using	the	default	values	in	REAP	for	both	pre-	and	post-surveys.	This	uses	standard	emission	
factors	for	(gas,	electricity	and	other	fuels)	from	Defra1	and	average	household	energy	usage	
depending	on	 house	 type	 based	 on	 national	 data	 such	 as	 the	English	Housing	Survey2.	The	
percentage	difference	of	 the	values	for	each	survey	 is	calculated	and	per	cent	applied	 to	 the	
actual	energy	usage	obtained	from	the	energy	bills	supplied	by	the	resident	in	the	pre-challenge	
survey.	This	re-adjusted	figure	was	used	in	the	final	analysis.

4.6 Attitudinal survey

The	analysis	of	the	results	examines	both	the	overall	trends	as	well	as	each	team’s	replies.	They	
are	referred	to	in	the	text	as	follows:

Team	1	–	St	John’s	Community	Centre	(Power	Girls	Plus)

Team	 2	 –	 Pickering	&	District	 Civic	 Society	 and	Kirkbymoorside	 Environment	 Team	
(PDCS	&	KMEG)

Team	3	–	Whitby	4	Sustainability

Team	4	–	St	Oswald’s	Church

Team	5	–	Boroughbridge

Team	6	–	Brompton	Action	Team

Team	7	–	Kellington

4.6.1 Energy Efficient Homes
Overall,	 the	analysis	of	participants’	attitudes	shows	 that	energy	efficiency	 in	 the	home	was	
important	for	all	those	taking	part	in	the	Challenge.	All	respondents	in	teams	1,	6	and	7	strongly	
agreed	that	it	is	important,	both	before	and	after	taking	part	in	the	GNC.	There	was	a	mixed	
response	by	the	teams	to	the	question	regarding	the	importance	of	reducing	the	cost	of	heating	
the	home.	Attitudes	changed	slightly	both	positively	and	negatively	and	only	respondents	 in	
Team	2	all	strongly	agreed	that	making	their	homes	more	energy	efficient	is	good	for	the	en-
vironment.	In	Teams	1	and	2,	all	respondents	strongly	agreed	at	the	start	of	the	challenge	that	
making	their	home	more	energy	efficient	would	reduce	their	fuel	bills,	although	at	the	end	some	
respondents	changed	their	mind	and	only	slightly	agreed.	The	converse	of	this	was	shown	by	
Team	3	at	the	end	of	the	project	where	all	respondents	strongly	agreed.	Attitudes	in	Teams	4	and	
6	diminished	from	agreeing	to	some	extent	that	their	fuel	bills	would	reduce	to	being	unsure.	
The	reasons	for	this	are	unknown.

1	http://www.defra.gov.uk/news/2010/08/05/ghg-info/	
2	English	Housing	Survey	 -	 https://www.gov.uk/government/organisations/department-for-communities-
and-local-government/series/english-housing-survey	



Green neiGhbourhoods challenGe - final report

21

4.6.2 Reducing Energy Use
There	was	a	mixed	response	in	terms	of	attitude	change	in	relation	to	the	question	that	people	
should	be	doing	something	to	reduce	their	energy	use.	Whilst,	respondents	in	teams	1,	2	and	6	
provided	a	range	of	responses	at	the	start	of	the	GNC,	by	the	end	of	it	they	all	strongly	agreed.	
However,	in	two	teams	(5	and	7),	some	respondents	attitudes	changed	the	other	way	and	were	
now	unsure	or	some	even	slightly	disagreed	post-participation.	

Responses	to	the	statement	‘my	friends	and	family	expect	me	to	reduce	the	energy	I	use’	were	
extremely	varied	across	all	of	the	teams,	which	makes	it	difficult	to	draw	summaries.	

Two	teams	appeared	to	have	opposing	attitudes.	Teams	1,3,4	and	5	appeared	to	be	more	posi-
tive	as	they	were	more	confident	in	reducing	their	energy	use	if	they	wanted	to	and	in	doing	so	
would	feel	good	about	it,	both	before	and	after	taking	part	in	the	project.	Conversely,	in	teams	
2,	6	and	7,	the	majority	of	respondents	did	agree	to	some	extent	at	the	start	of	the	project,	but	
by	the	end,	confidence	levels	fell	and	respondents	were	mostly	unsure	or	disagreed.

4.6.3 Protect the Environment 
At	the	start	of	the	project	almost	all	the	teams’	attitudes		slightly	or	strongly	agreed	that	it	is	
very	important	to	protect	the	environment	Therefore,	only	a	small	shift	in	attitude,	positively,	
was	noticed	

4.6.4 Renewable Technologies 
In	 terms	of	 renewable	 technologies,	 levels	 of	 interest	were	 relatively	 low	 throughout.	Solar	
photovoltaic	technology	was	the	most	popular	option	across	all	seven	teams,	followed	by	wood	
fuelled	heating,	and	solar	thermal.	By	comparison,	wind	turbines	were	the	least	popular	option	
for	most	teams.	

4.7 Analysis of pledges

A	cross	analysis	between	pledges	made	and	footprint	reductions	achieved.	Figure	4.5	provides	
an	overview	of	pledges	that	were	made	by	team	members.	Transport,	housing	and	food	were	
the	main	 themes	where	people	achieved	carbon	 reductions,	with	 transport	 seeing	 the	 largest	
reduction.	

Pledges	(where	available)	were	analysed	to	ascertain	which	themes	where	the	most	popular	and	
if	there	was	a	correlation	between	them	and	the	achieved	carbon	reductions.	Pledges	were	made	
based	on	what	an	individual	felt	was	an	appropriate	action	for	them	to	adopt	based	on	a	list	of	
suggestions	in	their	action	plants.	
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Figure 4.5 Summary of the themes of pledges made

The	graph	clearly	shows	that	certain	themes	were	much	more	popular	such	as:

•	 Using	less	energy	-	33	pledges

•	 Recycle	waste	-	32	pledges

•	 Buy	local	produce	-	30	pledges

•	 Keep	fit	which	is	walking	and	cycling	more	–	30	pledges	

The	analysis	of	the	pledges	suggests	that	there	is	a	strong	link	between	those	pledges	that	were	
made	and	the	carbon	reductions	achieved.

4.8  Analysis of participation and drop out

A	number	of	participants	dropped	out	of	the	project	due	to	various	reasons.	Some	of	these	were	
predictable	but	in	general	teams	that	tended	to	lack	momentum	had	the	greatest	dropout	rate.	
This	highlights	the	pivotal	role	that	team	leaders	play.

Pickering	 and	Kirkbymoorside,	 the	winning	 team	of	 the	 challenge,	were	 already	committed	
to	sustainable	 lifestyles	and	wherever	possible	worked	on	communicating	 this	 to	 their	com-
munities.	Both	the	Boroughbridge	and	Whitby	teams	were	set	up	especially	to	take	part	in	the	
project	and	both	had	champions	who	were	committed	to	the	challenge.	They	held	workshops	
and	events	of	interest	to	their	teams	and	wider	communities.	.	The	Whitby	and	Boroughbridge	
teams	were	established	specifically	for	 the	challenge	but	experienced	high	drop-out	rates.	In	
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particular,		Boroughbridge	lacked	strong	cohesion	between	members	who	were	all	unkown	to	
each	other.	

St	John’s	began	the	challenge	with	the	lowest	carbon	footprint	and	their	members,	similar	to	
Pickering	and	Kirkbymoorside,	were	already	committed	to	trying	to	live	low	sustainable	life-
styles	where	ever	possible.	This	is	reflected	in	their	carbon	emissions	assessment.	This	team	
also	had	the	daily	commitment,	of	running	the	community	centre	in	which	they	are	based.	They	
attempted	to	engage	the	wider	community	by	holding	workshops	for	staff	and	volunteers	these	
included	Fuel	Poverty	awareness,	smarter	driving	and	Energy	Bingo	for	their	customers.	These	
proved	unsuccessful	partly	due	to	the	fact	that	they	were	held	during	the	day	which	was	incon-
venient	for	most	participants	as	they	were	unable	to	commit	their	time.	Towards	the	end	of	the	
project	 	as	more	 immediate	concerns	 took	precedence	e.g.	applying	for	funding.	Some	team	
members	felt	that	the	duration	of	the	GNC	was	too	long.	

The	establishment	of	a	team	in	the	Hambleton	area	was	problematic.	The	first	team	recruited	
was	comprised	of	farmers	who	were	unable	to	distinguish	their	personal	use	of	energy	from	
that	of	their	businesses	therefore	making	it	difficult	to	complete	the	questionnaires.	Therefore	
a	second	team	was	created	from	other	applications	received	and	was	named	the	Brompton	Ac-
tion	Group	.	

The	Kellington	team	had	the	potential	to	be	successful	as	the	application	was	submitted	by	the	
parish	clerk.	However,	there	were	problems	with	the	mode	of	engagement	and	recruitment	to	
the	team	as	well	as	the	promotion	of	events	using	the	most	appropriate	communications	chan-
nels	(website,	fliers	or	parish	newsletters)		.

St	Oswalds	was	a	church	based	team	and	therefore	workshops	were	held	on	Sundays	follow-
ing	the	service.	They	too	had	a	number	of	dedicated	team	members	and	a	dedicated	champion	
whose	time	was	limited	due	to	other	commitments.	An	assistant	was	recruited	who,	unfortu-
nately,	also	had	other	commitments.	Workshops	were	held	in	the	church	hall	which	also	func-
tioned	as	a	cafe,	this	created	small	problems	in	that	there	was	a	certain	level	of	noise,	members	
of	the	team	often	had	family	with	them	and	although	some	activities	for	children	were	occa-
sionally	provided	 they	 really	needed	 to	be	supervised,	which	was	not	always	available.	The	
team	attempted	to	involve	their	wider	community	through	attending	a	local	show	with	a	stand	
and	by	organising	their	successful	Planet	Fulford	event	where	information	was	available	on	a	
variety	of	subjects	from	growing	your	own	food	and	renewables.	Some	of	the	drop	out	from	this	
team	was	due	to	them	moving	away.	

4.9 Review of Engagement methods

Ideally	an	interview	should	have	been	carried	out	with	the	interested	team	or	individual	follow-
ing	receipt	of	a	completed	application	form,	This	would	have	helped	us	ascertain	their	reasons	
for	applying,	provided	us	with	the	opportunity	to	explain	the	challenge	in	more	detail	and	help	
us	assess	their	suitability	to	take	part.	These	actions	would	have	helped	to	ensure	commitment	
from	the	champion	and	the	team	to	the	challenge.

Many	of	the	events	and	workshops	were	held	either	at	night	or	at	weekends	making	it	difficult	
to	obtain	support	from	other	professionals	and	external	organisations.	Some	external	agencies	
were	able	to	provide	specialist	advisors	when	events	did	not	conflict	with	their	own	commit-
ments,	helping	out	whenever	they	could	with	their	advisors	attending	several	of	our	workshops.	
However	other	large	organisations	who	would	have	been	key	to	the	delivery	of	specific	spe-
cialised	workshops	were,	unfortunately,	unable	to	participate	as	the	work	and	support	that	we	
requested	did	not	meet	their	objectives.

Information	that	was	provided	to	the	teams	was	usually	through	speakers	at	dedicated	work-
shops	however,	quizzes	and	utilizing	on	line	facilities	was	also	popular.	The	project	coordina-



Green neiGhbourhoods challenGe - final report

24

tor	delivered	the	majority	of	them	apart	from	where	the	champion	had	been	able	to	source	an	
alternative	speaker.	Larger	events	which	were	usually	dedicated	to	a	topic	such	as	local	food	
and	waste	or	renewables	provided	a	whole	range	of	information	through	specialist	advisors	and	
information	stands.	These	events	were	usually	popular	with	some	achieving	100	people	plus	
in	attendance.	As	they	were	held	over	a	longer	period	than	a	workshop	they	enabled	the	public	
to	come	and	go	at	their	leisure	and	also	to	access,	research	and	take	away	the	information	that	
they	felt	was	appropriate	and	what	they	needed.	A	number	of	champions	entered	into	the	spirit	
of	the	challenge	organising	their	own	events	or	workshops	(See	Table	4).	These	workshops	and	
events	provided	quality	information	to	the	team	members	and	members	of	the	public.	

Table 4.6 Summary of activities and events held

Team Event/Workshop

St Johns (Power Girls Plus) Food Coop

boroughbridge Sow it, Grow it, Cook it, Eat it.

Captain Rummage of Cone Exchange Harrogate on reuse of waste 

Renewables workshop (local people helping local people)

brompton Action Group Our food our future – food event 

PdCS-KMEG Local Shopping guide launch event

Speaker from Incredible Edible Todmorden on growing community food

Renewables Showcase

St oswalds Chruch, York Planet Fulford Fair

Whitby 4 Sustainability Love Food Hate Waste workshop schools food event 

Renewables Showcase

Scarborough Planners workshop

4.10 Information Provision 

The	GNC	was	 designed	 to	 cover	 a	 range	 of	 topics	which	 people	 could	 explore	 to	 cut	 their	
carbon	emissions.	A	dedicated	Greener	Living	Guide	and	website	were	produced	to	assist	in	
providing	advice	on	the	main	subject	matters	and	provided	further	avenues	of	advice.	Specialist	
advice	was	available	from	a	small	selection	of	external	advisors	who	were	able	to	cover	renew-
ables,	transport,	water	and	waste	advice.	The	project	coordinator	was	able	to	provide	specialist	
advice	also	on	renewables	and	transport	but	was	also	able	to	cover	energy	efficiency	and	fuel	
poverty	and	delivered	advice	on	other	subjects	were	a	specialist	advisor	was	not	available,	often	
using	internet	tools	for	assistance.	Team	champions	accessed	other	external	advisors	who	were	
able	to	provide	advice	on	waste,	community,	local	and	growing	food,	renewables,	food	coops	
and	composting.	Table	4.7	below	provides	an	overview	the	advice	that	was	provided	and	by	
which	means.
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Table 4.7 overview the advice that was provided and delivery.

Advice available Guide & website Project coordinator External advisor

Specialist field other sources

Energy Efficiency X X

Renewable Technologies X X X

Transport X X X

Water X X X X

Food and Shopping X X X

Waste X X X

Fuel Poverty X X

Dedicated	 resources	were	made	 available	 for	 both	 the	 champions	 and	 team	members	 these	
consisted	of:

	Champions:
•	 Training	sessions	on:

	- Importance	of	community	teams	and	communication
	- Energy	efficiency,	fuel	poverty,	renewables	and	transport	advice

•	 Media	pack	–	template	press	release,	photo	call	notice,	and	flyer

•	 One	Electricity	monitor	for	each	team	and	monitor	loan	record	form

	All:	

•	 Pledge	Parties

•	 Green	Living	Guide	

•	 Pledge	Cards	

•	 Website,	Twitter	and	Facebook	

•	 GNC	Newsletter

•	 Other	communications	from	both	the	champions	and	the	project	coordinator

•	 Press	releases

•	 Award	ceremony

Advice	 and	 information	 to	 help	 teams	 and	 team	 members	 cut	 car-
bon	 emission	 was	 also	 provided	 at	 dedicated	 local	 workshops	 and	 events.	
The	 GNC	 aimed	 for	 each	 team	 to	 hold	 up	 to	 seven	 workshops	 (see	 Table	 4.8).		
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Table 4.8 Advice and information provided to teams

Kellington Renewables showcase

Renewables workshop

Water workshop

Transport advice stand

Food, shopping and waste advice stand 

Love Food Hate Waste workshop 

Energy advice stand 

Boroughbridge Energy workshop

Renewables workshop

Water workshop

Waste workshop with Captain Rumage of the Cone Exhange 

Sow it, Grow it event 

Transport workshop

A rubbish Christmas workshop

	
PDCS-KMEG Energy workshop

Transport workshop

Water workshop 

Renewables Showcase

Launch of the local shopping guide event 

Community food workshop with Incredible Edible Todmorden

St Oswalds Church York Energy workshop

Water workshop

Advice stand at Fulford Show

Advice stand in church

Planet Fulford Fair with food, renewables and transport themes

Team meeting

Love Food Hate Waste workshop

Whitby 4 Sustainability Renewables and energy efficiency showcase

Water advice stand

Give and Take day

Scarborough planners workshop

Whitby library advice surgery

Linked in with Y&NYWP for composting event

Transport and love food hate waste workshop

Love Food Hate Waste workshop schools food event 



Green neiGhbourhoods challenGe - final report

27

Brompton Action Group Energy efficiency and renewables workshop

General advice stand at school event

Water workshop

Transport workshop

Linked in with local waste event

Our food our future food event 

St Johns (PPP) Love Food Hate Waste and food coop workshop

Fuel Poverty training

Transport workshop

Energy efficiency bingo

Water advice stand

Unsung heroes -composting and renewable workshop
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5 PRoJECT EvALuATIoN

The	following	report	presents	feedback	on	the	GNC	from	project	participants.	As	stated	earlier,	
some	caution	should	be	applied	when	viewing	the	results	as	there	was	a	reduction	in	response	
rates	to	the	second	questionnaire,	particularly	within	the	Kellington	team	which	only	had	a	25	
per	cent	response	rate.	

5.1 Attendance

In	terms	of	attendance	(See	Figure	5.1)	participants	from	the	Pickering	and	District	Civil	Soci-
ety	team	attended	the	most	workshops	and	events,	with	one	individual	attending	all	six	events.	
The	 teams	with	 some	 of	 the	 lowest	 levels	 of	 attendance	were	Brompton	Action	Group	 and	
Boroughbridge,	with	individuals	from	these	two	teams	stating	they	had	not	attended	any	event

s.	

Figure 5.1 Number of challenge events attended

The	main	reason	stated	by	the	majority	of	respondents	for	not	attending	events	was	work	and	
family	commitments.	The	second	and	 third	most	common	reasons	 for	not	attending	were	 ill	
health	and	holidays.	In	addition,	a	minority	of	participants	stated	a	lack	of	information	about	
the	events	as	a	reason	for	non-attendance.	

5.2 Carbon footprints and carbon reduction targets

When	asked	if	they	agreed	that	knowing	their	carbon	footprint	had	helped	them	make	decisions	
about	meeting	carbon	 reduction	 targets,	 the	majority	of	 respondents	 across	 the	 teams	 stated	
that	it	did	not	help	at	all,	or	only	helped	a	little	(See	Figure	5.2).	Although	for	a	core	team	of	
participants,	knowing	their	carbon	footprint	was	very	helpful,	with	over	27	per	cent	of	respon-
dents	from	the	PDCS-KMEG	team	stating	that	it	helped	quite	a	lot	or	very	much,	20	per	cent	
of	Brompton	Action	Group	respondents	stated	it	helped	quite	a	lot,	and	10	per	cent	of	St	John’s	
Community	Centre	respondents	stating	it	helped	very	much.	
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Figure 5.2 Responses to whether knowing about your carbon footprint can 
help with carbon reduction targets

Within	four	of	the	seven	teams,	most	respondents	felt	that	working	as	part	of	a	team	towards	a	
shared	carbon	target	helped	a	little	in	taking	action	to	reduce	their	individual	carbon	footprint.	
As	can	be	seen	in	Figure	5.3,	no	more	than	a	third	of	respondents	from	each	team	felt	that	team	
work	did	not	help	at	all,	whilst	the	remaining	respondents	stated	it	helped	quite	a	lot	or	very	

much.	

Figure 5.3 Responses to if working as a team can help reduce individual car-
bon footprints



Green neiGhbourhoods challenGe - final report

30

5.3 Attitudes towards climate change

Figure	5.4	presents	responses	to	whether	participation	in	the	challenge	has	changed	attitudes	
toward	climate	change.	Opinion	was	divided	across	the	teams,	although	a	significant	proportion	
of	respondents	stated	taking	part	changed	their	attitude	quite	a	lot,	with	30	per	cent	of	respon-
dents	from	the	Whitby4Sustainability	and	St	Oswald’s	Church	teams	and	a	third	of	respondents	
from	the	Boroughbridge	teams	stating	it	changed	their	attitude	quite	a	lot.	

	

Figure 5.4 Attitudes towards climate change after taking part in the challenge

5.4 Things the Green Neighbourhood Challenge did well:

Figure	5.5	presents	a	word	cloud	of	 the	 things	 that	participants	 identified	the	GNC	as	doing	
well.	Greater	prominence	is	given	to	the	words	that	were	used	most	frequently	by	respondents.	
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Figure 5.5 Word cloud of the things participants identified the Green Neigh-
bourhood Challenge as doing well

In	terms	of	the	things	that	participants	felt	 the	GNC	did	well,	 these	centred	around	four	key	
themes:	motivation,	information,	bringing	people	together	and	events.	

Many	respondents	stated	that	after	participating	in	the	GNC	they	felt	motivated	to	make	chang-
es	to	their	behaviour,	such	as	freezing	left	over	food	and	changing	gears	differently,	further-
more,	some	respondents	felt	motivated	to	install	micro-generation	technology.	

The	information	provided	during	the	project	on	energy	efficiency	and	the	environment	was	said	
to	be	a	key	strength	of	the	GNC,	which	helped	to	raise	awareness	amongst	participants	of	the	
need	to	save	resources	as	well	as	the	potential	financial	savings	to	be	made.	Many	participants	
felt	more	confident	 in	 their	knowledge	about	 the	environment,	 carbon	 saving	and	 their	own	
carbon	impact	as	a	result	of	the	GNC.	

The	GNC	succeeded	in	bringing	like-minded	people	together,	and	fostering	an	environment	in	
which	participants	felt	they	could	get	involved	and	share	ideas.	In	Pickering,	it	has	led	to	the	
council	working	more	closely	with	the	local	environment	teams.	Some	participants	felt	a	key	
strength	of	the	GNC	was	that	the	model	that	could	be	replicated	elsewhere.	

As	for	events,	many	participants	were	positive	about	these,	stating	that	they	were	fun,	informa-
tive	and	varied.	Some	participants	 identified	 the	Food	and	Waste	event	as	being	particularly	
good	and	managing	to	get	people	involved.	

5.5 Things the Green Neighbourhood Challenge could do better:

Figure	5.6	presents	a	word	cloud	of	the	areas	for	improvement	for	the	GNC	identified	by	re-
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spondents.	As	before,	greater	prominence	is	given	to	the	words	that	were	used	most	frequently	
by	respondents.	

Figure 5.6 Word cloud of the things participants thought the project could do 
better

When	asked	to	identify	five	ways	in	which	the	project	could	have	been	better,	participant	re-
sponses	 mainly	 covered	 six	 themes:	 relevance,	 information,	 advertising,	 communication,	
speakers	and	events.

In	terms	of	relevance,	some	participants	felt	that	many	people	were	already	environmentally	
aware	and	so	the	events	were	not	always	relevant	to	them.	In	addition,	some	participants	stated	
that	 the	 information	provided	was	not	 relevant	 to	people	who	 rented	 their	property	and	had	
limited	capability	to	make	improvements.	On	a	related	theme,	many	participants	felt	that	the	
information	provided	was	too	basic.	They	would	have	liked	to	have	been	provided	with	infor-
mation	on	available	grants	for	energy	efficiency	measures	and	micro-generation.	

As	for	advertising,	some	participants	stated	 that	 there	should	have	been	more	advertising	of	
the	event	and	perhaps	a	different	recruitment	strategy	in	order	to	attract	participants	who	were	
not	already	energy	conscious.	Communication	was	another	key	theme,	with	many	participants	
suggesting	that	more	notice	should	be	given	for	events	in	order	for	people	to	be	able	to	attend.	
In	addition,	some	participants	thought	that	the	questionnaires	should	have	been	completed	elec-
tronically.	

The	range	of	speakers	was	another	key	area	of	improvement	suggested	by	several	participants,	
with	 some	 suggesting	 that	 there	 should	be	more	 external	 ‘expert’	 speakers,	 as	well	 as	 local	
councillors.	Lastly,	the	events	themselves	were	a	suggested	area	for	improvement,	with	some	
participants	suggesting	the	events	were	too	long,	and	others	stating	that	the	timing	of	events	
were	not	suitable.	

5.6 benefits of participating in the Green Neighbourhood Challenge:

With	the	exception	of	a	minority	of	respondents	from	two	teams,	all	participants	felt	that	they	
benefitted	in	some	way	from	taking	part	(see	Figure	5.7).	The	most	frequent	responses	for	all	
teams	were	to	state	they	benefitted	‘a	little’	or	‘quite	a	lot’	from	participation.	
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Figure 5.7 Responses to if taking part in the Challenge was beneficial

5.7  Future action to reduce carbon impact

A	minority	of	respondents	stated	that	it	was	fairly	or	very	unlikely	that	they	would	continue	to	
take	action	to	reduce	their	carbon	footprint	over	the	next	six	months.	However,	the	majority	of	
respondents	stated	it	was	very	or	fairly	likely	that	they	would	continue	(see	Figure	5.8).	Nota-
bly,	over	60	per	cent	of	participants	from	the	PDCS-KMEG	team	stated	that	it	was	very	likely	
they	would	continue	to	take	action	to	reduce	their	carbon	footprint.	
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Figure 5.8 Likelihood of participants continuing to reduce their carbon foot-
print 
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6 CoNCLuSIoNS

The	success	of	the	project	was	measured	against	the	carbon	footprint	of	the	teams.	A	competi-
tion	was	held	for	the	teams	team	to	determine	who	had	the	highest	percentage	reduction	in	their	
CO2e	emissions	and	who	also	demonstrated	the	greatest	effort.	

Therefore,	success	was	based	not	only	on	a	quantitative	estimate	of	carbon	footprint	reductions	
but	also	on	the	basis	of	the	level	of	community	action,	participation	and	motivation.	How	many	
events	and	activities	were	held,	who	attended	them,	how	were	they	promoted	the	challenge	and	
the	events	to	their	wider	communities	and	what	level	of	support	was	involved	setting	them	up	
or	were	they	done	autonomously.	The	ranking	of	effort	was	based	on	a	number	of	criteria.

Champion	and	team	activity	was	scored	between,	three	for	the	most	effort,	two	for	some	effort	
and	one	for	the	least	amount	of	effort:

•	 Three	-	Events	which	involved	and	generated	a	lot	of	activity	and	achieved	good	at-
tendance	(50	people	or	more),	or	a	workshop/event	that	a	champion	and	or	the	team	
have	put	a	lot	of	effort	into	and	evidence	was	provided	(we	can’t	always	control	at-
tendance)	were	recommend	for	the	highest	score.

•	 Two	-	Team	workshops	or	events	of	lower	attendance,	mostly	members	of	the	team	in	
attendance	but	a	small	number	of	the	community	present,	communication	to	the	team	
and	efforts	by	the	champion	and	team	to	promote	the	challenge	and	workshops	(press	
releases	etc)	were	recommend	to	receive	the	mid	range	score.

•	 One	-	Workshops	or	events	where	some	effort	was	delivered	by	the	champion	or	team	
members	with	poor	attendance.	Attendance	of	the	champion	or	team	members	at	other	
meetings	within	 the	 community	or	 training	not	 directly	organised	by	 the	 champion	
were	advised	to	receive	the	lowest	score.

•	 Zero	-	Activity	which	had	been	solely	carried	out	by	a	local	authority	officer	or	the	
project	coordinator.

Overall	ranking	of	the	winners	was	decided	by	two	externally	sourced	experts,	one	from	Hum-
ber	Improvement	and	Efficiency	Partnership	(YoHR	SPACE	),	the	funders	of	the	project.	

As	a	measure	of	how	the	project	sought	to	establish	a	legacy	element	to	the	project,	the	winning	
teams	had	to	choose	a	prize	that	could	be	used	in	conjunction	with	wider	community	environ-
mental	improvement	projects

The	nature	of	the	project	means	that	we	have	been	able	to	make	a	difference	to	those	house-
holds	who	have	received:	

•	 Information	and	advice	through	workshops	and	events.

•	 Energy	saving	devices	that	were	freely	available	to	team	members	and	members	of	the	
community	alike,	such	as	Powerdowns	and	Energy	Saving	Light	bulbs.

•	 Specific	themed	products	were	available	such	as	water	butts,	compost	bins	and	kitchen	
caddies.	One	of	each	was	provided	for	 the	 teams	or	 their	communities	 through	free	
raffles.	Water	 saving	devices	and	Love	Food	Hate	Waste	 resources	such	as	 leftover	
food	recipe	guides	and	portion	control	devices	were	also	freely	available.

•	 Access	to	fully	funded	grant	schemes	for	domestic	loft	and	cavity	wall	insulation,	part	
funded	insulation	measure	such	as	flat	roof	insulation	for	domestic	and	part	funded	loft	
and	cavity	insulation	for	community	buildings	was	provided.
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•	 Champions	were	offered	free	training	to	help	them	understand	the	importance	of,	and	
how	 to,	 communicate	with	 their	 teams	and	 the	wider	communities.	Resources	 such	
as	media	packs	were	also	made	available.	Additional	training	was	supplied	on	energy	
efficiency	and	renewable	technologies	to	enable	them	to	deliver	an	element	of	advice,	
and	therefore	provide	further	support	to	their	team	members.	They	were	supplied	with	
Energy	Monitors	to	loan	to	team	members	to	help	them	better	understand	their	energy	
demand	and	consumption.	

The	project	may	have	saved	55	tonnes	of	greenhouse	gases	in	total	and	an	average	of	1	CO2e	
tonne	per	person.	Two	teams	achieved	over	the	11	per	cent	carbon	reduction	target	while	other	
teams	achieved	between	5		and	8.5		per	cent	reductions	in	carbon	emissions.	The	actions	that	
have	led	to	the	carbon	savings	will	have	also	helped	individuals	save	energy	and	money.

The	project	has	been	particularly	important	in	encouraging	people	to	look	at	their	behaviour	
regarding	energy	use,	consumption,	and	waste	generation,	helping	them	explore	and	find	others	
ways	in	which	they	can	live	more	sustainably,	reducing	carbon	emissions.	Recycling	is	fairly	
common	especially	where	collection	of	items	is	carried	out	by	the	local	authority,	with	some	
people	carrying	out	additional	recycling	for	items	that	are	not	collected.	Many	of	the	partici-
pants	were	composting,	but	by	providing	the	free	compost	bins	we	were	able	to	encourage	even	
more	to	carry	out	this	activity.

Two	champions	developed	two	new	teams	for	the	purpose	of	taking	part	in	the	challenge	and	
similar	 to	 the	 outcome	 of	 the	York	Green	Neighbourhood	 project	where	 a	 new	 community	
team	was	established	(Planet	South	Bank)	these	teams	continue	working	together	with	the	aim	
of	cutting	emissions	even	further.	They	both	succeeded	in	our	challenge	coming	‘runners	up’	
and	aim	to	use	the	money	they	have	been	award	to	help	them	continue	the	work.	The	GNC	has	
been	a	catalyst	for	this	activity.	It	is	unlikely	that	this	would	be	happening	now	if	the	GNC	had	
not	taken	place.	New	teams	are	emerging	who	would	like	to	recreate	what	we	have	done,	for	
themselves	and	their	communities.	Our	website	and	associated	materials	will	be	left	as	a	legacy	
model	for	these	other	teams	(and	individuals)	to	reduce	their	own	carbon	footprints.

The	Pickering	and	Kirkbymoorside	 team	were	 already	an	established	 team	who	encouraged	
sustainable	lifestyles	and	would	have	continued	in	their	work	regardless	of	winning	the	chal-
lenge;	however,	due	to	winning	the	challenge	they	now	have	a	small	amount	of	funding	which	
they	intend	to	use	to	set	up	a	community	herb	garden.	

The	majority	of	those	who	fully	participated	in	the	challenge	benefitted,	even	those	who	already	
considered	 themselves	 active	 in	 the	 agenda.	The	 Pickering	 and	Kirkbymoorside	 team	 are	 a	
perfect	example.	Although	very	active	they	still	managed	to	win	the	challenge,	something	they	
anticipated	would	have	been	difficult	to	achieve.

There	are	two	completely	new	teams	which	hope	to	form	in	York	who	aim	to	use	the	facilities	
and	make	use	of	the	GNC	website	to	help	them	recreate	the	work	that	we	have	done	for	them-
selves	and	their	communities.
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7 RECoMMENdATIoNS

There	are	areas	where	homes	are	built	from	stone,	solid	brick	or	have	rooms	in	the	attic	which	
are	all	expensive	to	heat,	particularly	when	there	are	off	the	gas	network.	These	types	of	prop-
erties	are	difficult	to	insulate	and	at	the	time	of	the	project	there	was	no	major	funding	to	assist	
with	these	measures.	Therefore	funding	should	be	allocated	to	improve	these	types	of	properties.

It	 is	difficult,	however,	 to	generate	 interest	 in	action	where	money	 is	 required	 to	 implement	
change	such	as	with	renewable	technologies	and	the	more	difficult	insulation	measures	as	men-
tioned	above;	but	there	are	still	those	who	require	the	relatively	simply	insulation	measures.	

A	large	number	of	people	could	benefit,	especially	in	the	current	economic	climate,	from	learn-
ing	about	reducing	food	and	water	waste;	here	significant	monetary	savings	can	be	made,	as	
long	as	individuals	are	honest	about	their	behaviour.	

Transport	and	trying	to	create	modal	shift	3	will	remain	a	difficult	subject	especially	in	the	rural	
areas	of	North	Yorkshire	where	public	transport	is	severely	limited	or	non-existent.	For	these	
people	there	is	not	an	option.	They	have	to	drive,	but	education	about	smarter	buying,	smarter	
driving,	car	sharing	and	how	to	use	the	car	less	would	all	help	to	further	reduce	carbon	emis-
sions.	

This	method	of	community	engagement	has	a	place	within	new	and	existing	teams	as	they	are	
uniquely	positioned	to	take	a	lead.	Parish	councils,	church	teams	and	other	community	teams	
are	usually	well	known	in	their	communities	with	regular	open	meetings,	parish	newsletters,	
notice	boards,	web	sites	and	who	are	involved	in	organising	community	events.	However,	 it	
does	need	a	team	who	are	dedicated,	prepared	to	explore	different	avenues	of	communication,	
to	find	ways	in	which	to	reach	a	wider	audience	and	ascertain	what	subjects	are	of	interest	to	
their	communities.

A	large	number	of	parish	councils	and	some	community	teams	often	look	for	funding	for	com-
munity	projects.	Perhaps	a	funding	stream	to	 improve,	community	buildings	 through	insula-
tion,	renewable	technologies,	biodiversity	in	the	area,	or	to	provide	allotments	and	community	
gardens	for	growing	food,	could	be	provided	with	a	proviso	that	members	of	the	community	
come	together	for	a	year-long	project	to	encourage	local	households	to	learn	about	and	achieve	
a	carbon	reduction	target	utilising	the	REAP	Petite	tool	to	establish	baselines	and	a	target	to	
achieve	with	levels	of	funding	being	provided	for	what	they	have	achieved.

A	longer	lead	in	time	would	be	preferable	especially	when	trying	to	recruit	existing	community	
teams.	It	can	often	take	time	to	information	to	filter	through	necessary	communication	chan-
nels.	For	example	the	Women’s	Institute	have	a	single	point	of	access	which	distributes	infor-
mation	to	local	teams.	Information	then	needs	to	be	brought	up	at	a	local	meeting	and	scheduled	
in	for	further	discussion	and	voting.	Then	a	request	would	need	to	be	sent	 if	 they	wished	to	
participate.	This	could	take	several	months.	

With	limited	resources	it	is	not	possible	to	target	all	audiences	therefore,	as	much	information	
as	possible	should	be	collated	about	the	team	and	the	target	audience.	This	should	be	informa-
tion	on	their	general	attitudes	and	the	type	of	neighbourhood	to	ensure	that	the	team	would	be	
responsive	to	the	initiative.	Meet	with	the	champion	and	the	whole	team	following	receipt	of	
an	application	 rather	 than	 just	 relying	on	 the	application	 itself,	 electronic	and	 the	 telephone	
means	of	communication,	seeing	the	dynamics	of	a	team	would	give	a	good	indication	of	their	
interest	and	response	to	the	project.	This	would	increase	the	chances	of	obtaining	a	measurable	
reduction	in	CO2e	

3	 	Encouraging	a	modal	shift	away	from	cars	to	walking	and	the	use	of	public	transport
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Ideally,	participants	should	meet	outside	of	the	project	workshops	and	events	to	exchange	ideas	
and	swop	 ideas.	They	should	also	be	kept	up-to-date	on	developments	and	perhaps	 the	pro-
gression	 of	 the	 other	 teams.	 Social	media	 (e.g.	Twitter,	 Facebook	 and	YouTube)	 should	 be	
used	to	encourage	an	on-line	community	providing	a	internet-based	forum	for	discussion	and	
a	platform	to	exchange	ideas.	As	well	as	newsletters	and	publicity	using	local	media	to	those	
participants	who	do	not	have	access	to	the	internet.

Incentives	should	be	provided	to	demonstrate	that	the	initiative	has	benefits	at	the	individual	
and	 neighbourhood	 level	 (e.g.	 seed	money	 for	 teams	 that	 have	made	 the	most	 effort,	 smart	
meters).

Milestone	events	should	be	held	throughout	the	intervention	period	(e.g.	at	the	beginning,	mid-
dle	and	end).	If	the	project	is	covering	a	larger	geographical	area	such	as	North	Yorkshire	these	
would	need	to	take	place	for	the	individual	teams	rather	than	joint	events.	If	teams	were	not	
so	widely	spread	central	events	would	be	ideal	providing	an	opportunity	for	all	participants	to	
come	together	to	socialise	and	share	experiences,	reinforcing	the	common	purpose.

Provide	feedback	during	the	intervention	period	to	enable	participants	to	know	whether	they	
are	on	track.

Follow-up	the	long-term	success	of	the	initiative	will	depend	on	whether	the	participants	have	
continued	with	 their	 actions	 after	 the	 end	 of	 the	 project.	Therefore	 a	 follow-up	 of	 the	 par-
ticipants	after	12	months	who	have	completed	both	pre-	and	post-	intervention	questionnaires	
would	be	worthwhile	to	determine	whether	changes	have	been	short-lived	or	not.
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APPENdIx 1. REAP METHodoLoGY

The	REAP	methodology	uses	sophisticated	economic	models	linked	to	national	environmental	
accounts	to	calculate	the	ecological,	carbon	and	greenhouse	gas	footprints	of	products,	indus-
tries,	countries,	local	authorities	and	neighbourhoods.

The	basic	premise	to	this	is	that	everything	that	we	buy,	use	and	consume	has	some	environ-
mental	impact	associated	with	it.	For	some	activities,	like	turning	on	the	heating	to	keep	warm	
in	the	winter	or	driving	a	car,	the	impact	is	clear	-	fuel	is	being	burnt	and	emissions	are	released.	
Less	obvious	considerations	are	 the	 resources,	 land	required	and	supply	chain	emissions	 in-
curred	in	the	production	of	our	food,	goods	and	services.

	To	account	for	the	full	environmental	impact	of	residents	and	communities	it	is	necessary	to	
monitor	everything	that	a	person	spends	and	does.	Defra	publish	conversion	factors	for	activi-
ties	where	there	is	direct	impact	from	fuel	burning	and	these	are	used	where	appropriate	in	the	
home	energy	and	travel	sectors	of	the	tool.

The	indirect	supply	chain	impacts	and	conversion	factors	are	calculated	using	Environmentally	
Extended	Input	Output	Methodology.	Input	Output	(IO)	tables	show	the	economic	interactions	
between	industries	–	for	example,	the	tables	show	how	the	agricultural	sector	buys	from	manu-
facturing,	services	and	other	agricultural	sectors.	 IO	analysis	was	first	used	 to	show	how	all	
sectors	must	increase	their	supply	if	the	demand	for	a	single	sector	increased	–	for	example,	if	
demand	for	agriculture	increased,	the	supply	of	manufacturing,	services	and	agriculture	must	
increase	accordingly.

Environmental	Accounts,	produced	by	the	Office	of	National	Statistics,	show	the	direct	(fuel	
burning)	emissions	from	each	industrial	sector.	This	information	is	combined	with	the	IO	tables	
to	produce	Environmentally	Extended	Input	Output	 tables.	This	shows	how	much	emissions	
may	change	if	there	is	an	increase	in	demand	for	a	specific	sector.	This	increase	in	emissions	
takes	into	account	the	direct	emissions	of	the	sector	itself	and	all	the	increased	emissions	from	
the	other	sectors	that	are	required	in	producing	the	output.	This	explains	how	we	can	assign	an	
impact	to	an	item	of	clothing.	The	manufacturing	of	clothing	will	have	emissions	associated	
some	way	along	the	supply	chain	in	the	purchase	of	energy	to	run	the	factory	or	the	fuel	burnt	
in	driving	the	goods	from	factory	to	outlet.

The	IO	analysis	is	based	upon	a	robust	economic	modelling	technique	and	means	that	we	can	
calculate	a	total	impact	for	the	final	demand	of	any	product.	By	dividing	the	impact	by	the	total	
amount	spent	on	this	product	we	have	an	impact	per	pound	spent	conversion	factor.	These	fig-
ures	are	used	to	determine	the	conversion	factors	used	in	REAP	Petite	to	convert	amount	spent	
into	environmental	impacts.	

Footprints	are	calculated	by	multiplying	a	household’s	expenditure	on	a	product	by	a	conver-
sion	factor	that	converts	expenditure	into	global	hectares	of	land	or	tonnes	of	carbon	dioxide	
equivalence	(see	section	3	for	methodology	for	conversion	factor	derivation).	The	questions	in	
REAP	Petite	are	designed	to	make	filling	in	the	tool	as	easy	as	possible	whilst	still	providing	an	
accurate	picture	of	the	varying	impact	found	across	the	UK.

SEI	uses	geodemographic	profiling	data	to	predict	average	expenditure	of	different	household	
types.	We	 also	 know	 the	 combination	 of	 different	 household	 types	 found	 in	 each	 postcode	
district	 in	 the	UK.	This	means	we	have	an	average	expenditure	on,	for	example,	clothing	or	
audio	visual	equipment	in	the	area	YO23.	REAP	petite	asks	the	participant	to	compare	their	
own	household’s	expenditure	with	the	average	expenditure	of	households	of	a	similar	size	in	
their	postcode.	The	advantage	of	asking	questions	in	this	manner	is	that	often	people	have	little	
idea	how	much	they	really	spend	on,	for	example,	beauty	products	in	a	month	and	are	likely	to	
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under	estimate.	REAP	Petite’s	default	setting	sets	the	expenditure	to	the	average	and	the	user	
can	override	this	by	saying	they	spend	more	or	less	than	this	amount.
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APPENdIx 2. SuMMARY oF ACTIvITIES HELd bY TEAMS duR-
ING INTERvENTIoN

GREEN TEAM 1 St John’s (Power Girls Plus – Catterick Garrison, Richmond-
shire)   

Activity
What Team activity 
did you undertake?

description
What was the objective of activ-
ity and what was involved?

Effect
What effect did the activity have (e.g. 
awareness, carbon reduction etc.?)

Pledge Party Champion organised, information 
out to the team, venue

YEP delivered workshop

To raise awareness of workshops to come

Fuel poverty Work-
shop

Champion organised, letters and 
invites out the community to gen-
erate uptake of attendees at work-
shop, posters out in community 
for same, venue

YEP carried out training and 
organised for local authority Hot-
spots representative to attend and 
speak

Raise awareness and training provided to key 
workers to help them identify people at risk. 
The mechanisms and referral procedures in 
place to assist key workers and the person at 
risk for possible remedies.

Reduce energy, fuel poverty, by installation of 
measure and cut carbon emissions. 

Linked in with Tran-
sition Richmond for 
Hudswell food coop/
veg box scheme, love 
food hate waste and 
composting work-
shop 

Champion and team led, organ-
ised the link to this event
produced posters, team member 
organised event, venue, other 
speakers, and information out 
to the community to generate 
awareness of the event

YEP attended and delivered pres-
entation on Love Food Hate Waste

Raised awareness.
Presentations from various speakers on the 3 
subject matters to provide information on:
setting up a food coop/veg box scheme in a 
very rural community with little services. 
composting
 reducing food waste

Reduce food miles and waste going to landfill, 
reducing carbon

Energy Efficiency 
interactive presenta-
tion (Bingo)

Champion organised, venue

And for YEP to deliver interactive 
on energy efficiency

The workshop helped a number of people 
reduce energy consumption by providing 
energy saving lightbulbs, TV Powerdowns and 
advice on saving energy and reduce carbon 
emissions.

Water workshop Champion organised , venue, 
(a position in the library) poster, 
communication with team and the 
community, own display

Local authority SDO organised 
for information on local authority 
website

YEP to attend to deliver advice

Raised awareness and display visitors pro-
vided with information on saving water.
Advice given and water saving packs applied 
for from Yorkshire Water for the team and the 
public. One person took away a free water 
butt. 

Poor attendance

Transport workshop Champion organised, venue, a 
room and other space at the Sta-
tion, posters, information out to 
the team and the community

YEP delivered workshop

Reduce carbon emission and save fuel by 
helping people become smarter drivers and 
buyers. Provide information on smarter driv-
ing, smarter buying and using the car less
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Linked in with a local 
information event – 
Ease the Squeeze

YEP linked in providing aspects of 
information for saving money with 
relation to energy use and food 
use – attending 
Love food hate waste, NY Rotters, 
benefits advisors, GNC/YEP

To help people save money with regard to 
their energy and food waste. Help people take 
up measures to cut waste on both subject’s 
therefore cutting carbon and food miles.

General workshop Champion organised, venue, 
information out to team, speaker 
on composting

YEP attended as a speaker on 
renewables

Reduce waste going to landfill
Reduce carbon emission through possible 
installation of renewable and by providing info 
on the renewable heat incentive , the feed in 
tariff and the proposed green deal

Champion Training A member of the team attended 
champion training

Training was provided to enable the delivery 
of advice within the community.
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GREEN TEAM 2 Pickering and Kirkbymoorside PdCS and KMEG - Ryedale 

As	part	of	the	York	Green	Neighbourhood	Challenge	we	will	be	assessing	teams	based	on	their	
carbon	reduction	together	with	the	range	of	activities	they	have	undertaken	together.	

Activity
What Team activity 
did you undertake?

description
What was the objective of activity and 
what was involved?

Effect
What effect did the activity have 
(e.g. awareness, carbon reduction 
etc.?)

Pledge party Champion organised Venue
Information to the team

YEP delivered workshop

Raise awareness of forthcoming work-
shops

Posters YEP produced posters at the champions 
request 

Raised awareness of the workshops 
and events

Information in the Pick-
ering Beacon commu-
nity newsletter

Champion led for information on 
his team taking part in the challenge 
appeared in local newsletter 

 Provided information on the chal-
lenge and the workshops/events that 
are taking place to encourage attend-
ance from the wider community  ,

Energy Efficiency 
Workshop

Champion organised venue communi-
cation with the team and into the com-
munity. ~ 
Champion also presented on energy 
efficiency from own experience of whole 
house approach to energy efficiency for 
renovation
YEP presentation to provide further 
advice 

Information provided to help consider 
efficiency options for their homes. 
Carbon savings generated through 
people accessing discounted scheme 
for insulation the traditional loft and 
cavity wall insulation. 1 person in par-
ticular is having flat roof insulation 
installed.

Information on Kirkby-
moorside blog

Champion and the team led for infor-
mation about the challenge, the chal-
lenge website and the renewables show-
case

Raised awareness

Information in the Pick-
ering and District Civic 
Society Newsletter

Champion led Article to raise awareness

Information on the 
Pickering and District 
Civic Society website

Champion led Piece to raise awareness

Renewables showcase 
and workshop

Champion and members of the team 
organised venue
Information on Kirkbymoorside blog
Information to the team and the wider 
community, press release

Around 100 people turned up at this 
event. 
Raised awareness and the opportunity 
for installed measures and informa-
tion on energy saving. All installers 
took away referrals on the day. The 
installs will cut carbon emissions and 
save energy.
3 team members had PV systems fit-
ted.

Water workshop Champion organised 
venue, press release
Information to the team and the wider 
community, Email news

YEP organised speaker on request of 
team

Provided practical information on the 
various measure and technologies to 
enable householders to save or reuse 
water.
Free water saving kits were available 
and one person received a water butt.
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Launch of local shop-
ping Guide 

Team members through Kirkbymoorside 
Env Grp organised a
local shopping guide, venue
Other advisers, press release

YEP attended and helped out with infor-
mation on advisors who could attend

Reduction of food miles through 
shopping and buying local produce, 
encouraging people to grow their own 
food and cutting waste by compost-
ing therefore reducing waste going to 
landfill, reducing carbon and saving 
energy

Transport event Champion organised, venue
Press release,
Email news to team and wider commu-
nity
The team also carried out a transport 
survey

YEP gave smarter driving presentation

Carbon and fuel savings from using 
the car less and or by becoming 
smarter drivers. A discussion and sur-
vey was carried out into the options 
for public transport.

Community food work-
shop

Champion led venue
Email news to the team and the wider 
community, speaker

Incredible Edible Todmorden was 
invited to speak to raise awareness 
and enthusiasm for setting up of com-
munity food project in open town/vil-
lage spaces.

Champion training Champion attended two YEP training 
sessions

To help the champions deliver infor-
mation within their communities
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GREEN TEAM 3 St oswalds York   

As	part	of	the	York	Green	Neighbourhood	Challenge	we	will	be	assessing	teams	based	on	their	
carbon	reduction	together	with	the	range	of	activities	they	have	undertaken	together.	

Activity
What Team activity 
did you undertake?

description
What was the objective of activity 
and what was involved?

Effect
What effect did the activity have (e.g. 
awareness, carbon reduction etc.?)

Pledge party Champion organised space in hall 
after church, communication with 
team

YEP delivered workshop

To provide details on what sort of infor-
mation the team members and the com-
munity would find available

Energy efficiency 
workshop

Champion organised space in hall 
after church, communication with the 
team

YEP delivered workshop on energy 
efficiency

The workshop resulted in the take up of 
measures such as insulation to cut carbon 
and reduce energy use and the reduction 
of carbon through behavioural measures

Water workshop Champion organised space in hall 
after church, communication with the 
team

YEP delivered workshop on water sav-
ing 

Attendees learnt how to save water. Free 
saving devices were made available from 
Yorkshire Water and took home a water 
butt.

Information table 
at St Oswald’s fare, 
which then remained 
in the hall for several 
weeks

Champion organised for and put up a 
GNC display 

YEP provided materials

Raised awareness amongst the team and 
beyond on the subject areas of advice 

 The display in the 
church

Champion organised for a new dis-
play which was put up in the church

YEP provided materials

Raised awareness among the team and 
beyond on specific subject of advice and 
invited people to apply for water saving 
kit

Information stand at 
Fulford Show

Champion led for members of the 
church who are involved with the 
GNC project attend Fulford Show to 
provide local people with information 
to help them reduce their carbon foot-
print, energy use and save money. 
YEP provided materials

Team handed out energy saving light 
bulbs, powerdowns and application forms 
for water saving kits helping people cut 
carbon, save energy and money

Team Meeting Champion organised, space in hall 
after church, communication with the 
team
A meeting of the team to check on the 
progress within the challenge and pro-
gress towards actions and pledges

Raised awareness among the team about 
composting techniques and what could 
be composted reducing waste going to 
landfill

Information in the 
church newsletter

Champion organised 

YEP provided some text

Information regarding the challenge and 
encouraged people to attend the green 
fair and the other workshops 

Information in the 
pew sheet paper

Champion organised Information regarding the challenge and 
encouraged people to attend the work-
shops 

Information on the 
church website

Champion organised Informed anyone visiting the church web-
site that they had a team of people taking 
part in the challenge and that a series of 
workshops are available for anyone to 
come along to, to find out how to save 
energy, money and cut carbon
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GREEN TEAM 4 boroughbridge - Harrogate    

As	part	of	the	York	Green	Neighbourhood	Challenge	we	will	be	assessing	teams	based	on	their	
carbon	reduction	together	with	the	range	of	activities	they	have	undertaken	together.	

Activity
What Team activity 
did you undertake?

description
What was the objective of activity 
and what was involved?

Effect
What effect did the activity have (e.g. 
awareness, carbon reduction etc.?)

Discussed project at 
parish council meeting

Raise awareness of the challenge Raised awareness

Pledge Party Champion organised, local hotel 
information on the Boroughbridge 
Community website
information on the Yorevision website
press release Ripon Gazette
team newsletter

YEP delivered event

Raise awareness of the event

Raise the profile of the challenge 
amongst the team and the community

Poor attendance

Energy efficiency work-
shop

Champion organised, venue
team newsletter, info to press

YEP delivered event

Raise awareness of the workshop

Provided information on saving energy 
at home to reduce carbon emissions

The YEP presentation. Poor attendance

Press release Information out to the Ripon Gazette 
on workshops

To raise awareness and attendance

Renewables workshop Champion led - organised, venue
Team communication, info to press
Local people to talk about their experi-
ence of renewables, Attendance of the 
YEP

Raise awareness of the workshop

Provided information and encouraged 
other local people to investigate fur-
ther and take up renewables reducing 
energy consumption and carbon emis-
sions

Sow it Grow it Cook it 
Eat it event

Champion, in partnership with Yorevi-
sion led and organised
Information on Yorevision website
Posters and flyers
Team newsletter 
Press releases Ripon Gazette etc
Information out to other sources of 
information
Exhibitors for the event
Remaking something out of waste for 
children from local school
Local mayor/mp to declare event open
Event banners
Presence of local media
Presence of local authority recycling 
team
Attendance of YEP
 

A range of information was available 
for the team and the general public on 

Love food hate waste, composting, food 
preserving etc

To promote reduction in food miles and 
landfill waste

Around 70 people attended

Water workshop Champion organised, venue,
Team communication and press

YEP delivered presentation

Raised awareness of workshop

Saving water and energy, cutting car-
bon emissions 

Transport workshop Champion organised, venue,
Team communication and press

YEP delivered presentation

Raised awareness of workshop
Cut carbon and saving fuel by being 
better drivers and better car buyers
Poor attendance
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Rubbish Christmas
Waste workshop

Champion led and organised venue,
team communication, resources

Raised awareness
Introduced the idea of saving materi-
als that could be considered as waste 
for reuse therefore reducing carbon 
through reusing

Champion training Champion attended 2 training sessions To help them help members of their 
teams reduce carbon emissions via 
knowledge on different subject mat-
ters from general energy efficiency to 
renewable and transport 
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GREEN TEAM 5 brompton - Hambleton  

As	part	of	the	York	Green	Neighbourhood	Challenge	we	will	be	assessing	teams	based	on	their	
carbon	reduction	together	with	the	range	of	activities	they	have	undertaken	together.	

Activity
What Team 
activity did 
you under-
take?

description
What was the objective of activity and 
what was involved?

Effect
What effect did the activity have (e.g. 
awareness, carbon reduction etc.?)

Pledge Party Champion organised, venue, information 
out to the team

YEP delivered workshop

To raise awareness
Provide information on what workshops 
were available through out the challenge

Energy advi-
sor at the local 
primary school 
sports day

Champion idea 
but due to external factors -

YEP organised, attended and delivered 
advice 

Carbon reduction and energy saving 
achieved. House holders took home energy 
saving lightbulbs and tv powerdowns 
and were given advice on behaviour and 
energy saving measure.

Energy effi-
ciency and 
renewables 
workshop

Champion organised , venue, information 
out via the school to all parents

Free workshop on energy efficiency and 
renewable for anyone to attend from the 
school, the local community and the GNC 
team 

Provided practical information on the vari-
ous measure and technologies to enable 
householders to save and produce their 
own energy, to generate an increase in 
the take up of measures. CFL’s and Pow-
erdowns were provided assisting in the 
reduction of carbon measures.

Letter YEP Provide information to the GNC team 
on workshops

Raised awareness

Press release 
featured in 
three sources 
of information 

Hambleton District Council SDO officer sent 
out press release 

To promote, raise awareness and generate 
interest in workshops

Information on 
the Hambleton 
DC website

Hambleton District Council SDO officer 
organised for information to be presented 
on the local councils website regarding the 
challenge

To promote, raise awareness and generate 
interest in workshops

Local meetings Champions attended local meetings To defend the project and encourage its 
continuation within the community

Water Work-
shop

No champion in place

YEP produced posters:
 for the Parish Council to be delivered 
round the local area
organised venue
communicated with the team

Hambleton DC SDO officer provided
Press releases (3) and info on council web-
site

Raised awareness and delivered workshop 
for community and the team on saving 
water. 

Advice and information was available on 
saving water, and everyone who attended 
applied for a free water saving kit from 
Yorkshire water and one person took away 
a free water butt.

Transport 
Workshop

Champion led, organised venue, other 
speakers, information out to the community

YEP produced posters
delivered a smarter driving quiz
And the presence of the driving simulator

To raise awareness and provide informa-
tion to help people become smarter driv-
ers.

Provided information on smarter driving to 
a number of people to help them cut their 
carbon emissions and save fuel.
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Waste event

Linked in 
with YNYWP 
Choose 2 
Reuse fair in 
Northallerton

YEP provided information to the cham-
pion and team to link in with a waste event 
showcasing upcycled creations from local 
designers, collections of charity and vintage 
chic, and customised goods from some 
local people, happening in the local area

Free workshops and craft activities where 
people could learn new skills and create 
something wonderful from reuse or recy-
cled materials.

Reuse and recycling reduces waste, cuts 
carbon and reduces energy consumption

Our Food Our 
Future event 
at Brompton 
School

Champion organised exhibitors, informa-
tion in the community to publicise event and 
negotiated with the school regarding the 
event on NYWP website

The school helped to generate interest in 
the event by communicating with parents. 

Hambleton Council assisted making contact 
with internal departments and info on the 
HDC website.

YEP set up meeting to get the event off the
ground. Identified and invited exhibitors

Lots of information and practical examples 
around different aspects to do with food to 
reduce carbon emissions and food miles 
associated with buying and landfill waste 
through wasting food. 

Free seeds were provided, and a free com-
post bin was up for grabs. community to 
learn about sourcing local food organic 
food, growing own food 

Most of the school children attended this 
event and at the end of the school day 
brought their parents in.
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GREEN TEAM 6 Kellington - Selby   

As	part	of	the	York	Green	Neighbourhood	Challenge	we	will	be	assessing	teams	based	on	their	
carbon	reduction	together	with	the	range	of	activities	they	have	undertaken	together.	

Activity
What Team activity did 
you undertake?

Description
What was the objective of activity 
and what was involved?

Effect
What effect did the activity have (e.g. 
awareness, carbon reduction etc.?)

Discussed project at 
parish council meeting

Raise awareness locally that a team 
of people are taking part in the chal-
lenge

Raised awareness

Pledge Party Champion organised, information 
out to the team, venue

Yep delivered workshop

To raise awareness of workshops to come

Renewables and insula-
tion showcase

Champion organised venue, posters 
in the community, information to the 
team

Selby District Council put informa-
tion on the councils website about 
the event

YEP produced and delivered flyers 
in the community, organised exhibi-
tors, attend event and secured press 
release in the local media

Awareness raising, carbon reduction 
through installed measures, of insulation 
and renewable. Renewable and insula-
tion installers were invited to attend this 
showcase event in Kellington Village 
Hall to provide insight, information, and 
access to installers for the community 
and the team.

Poorly attended

Press release Champion led for a press release in 
the local paper 

Raised awareness of the challenge in the 
district of the challenge and that there is 
a local team taking part

Renewables workshop Champion organised, venue 
Information out to the team
Information on Kellington website

YEP organised speaker Provided practical 
information on the various technologies 
to enable householders to produce their 
own energy. To generate an increase in 
the take up of measures.

Letter to neighbouring 
parish councillors 

YEP drafted and sent letter out to 
encourage a wider take up and 
interest in all of the workshops and 
events

Raised awareness 

Water Workshop Champion organised , venue, infor-
mation out to the team, poster out in 
the community

YEP produced and delivered flyers 
around the community and delivered 
the workshop 

Provided a presentation on saving water, 
everyone who attended applied for a free 
water saving kit from Yorkshire water and 
one person took away a free water butt.

Transport advice stand 
at Village Show

YEP organised for the driving simula-
tor to be at this event.

Unsure of publicity prior and no 
publicity post of our attendance 
although pictures have been placed 
on their website. Also unsure of prior 
organisational arrangements .Met 
with resistance to the driving simula-
tor being in the hall by the organis-
ers of the event.

Attempted to deliver smarter driving 
advice to cut carbon emissions.
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Information stand on 
waste at farmers mar-
ket

Champion organised for the YEP to 
attend with information stand

YEP organised for a waste advisor to 
be present and delivered information

Information on reducing waste going to 
landfill by composting. Reducing food 
waste and food miles and therefore 
reducing carbon emissions and energy 
use

General information 
stand at farmers market

Champion organised venue, for YEP 
to attend with information stand

YEP delivered advice

Information on a number of topics from 
energy efficiency, insulation, renewables 
etc.

Reduced energy use and carbon emis-
sions through take up of measures

Love food hate waste 
workshop

Champion organised, information 
out to the team?, for YEP to attend 

YEP delivered workshop

Information on reducing food miles and 
waste going to landfill therefore reducing 
carbon emissions
One person attended - champion

Champion training Not attended
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GREEN TEAM 7 Whitby4Sustainability W4S Scarborough   
 

As	part	of	the	York	Green	Neighbourhood	Challenge	we	will	be	assessing	teams	based	on	their	
carbon	reduction	together	with	the	range	of	activities	they	have	undertaken	together.	

Activity
What Team activity 
did you undertake?

description
What was the objective of activity 
and what was involved?

Effect
What effect did the activity have (e.g. 
awareness, carbon reduction etc.?)

Team meeting and 
pledge party

Champion organised own home to 
be available and for LA SDO officer 
to be present

YEP delivered workshop 

For team to discover what information 
was available through their workshops. 
To hand out action plans and get partici-
pants to pledge to actions, then to discuss 
options for work required.

Press release To provide information on the chal-
lenge and raise awareness

Raised awareness

Renewables Showcase Champion led venue
Information out to the team
Advert in Whitby advertiser
Speakers, Exhibitors, Press release

YEP organised posters and own 
advice stand 

Raised awareness and provided informa-
tion as well as a referral mechanism for 
the technologies
To showcase and provide information on 
renewable technologies from installers 
and the general public or village projects 
speaking from experience
Great idea and work, but poorly attended

Advert in Whitby Adver-
tiser

Champion led to provide informa-
tion and raise awareness of chal-
lenge

Raised awareness

Article in Whitby Adver-
tiser

Champion led to provide informa-
tion and raise awareness of chal-
lenge

Raised awareness

Press release real 
Whitby

To provide information on the chal-
lenge and raise awareness

Raised awareness of Whitby going green 
events

Press release real 
Whitby

To provide information on the chal-
lenge

Raised awareness Whitby bid for greenest 
neighbourhood title

Give or Take Day Champion led in conjunction with 
civic society organised this event 

Reduced waste by reducing items going 
to landfill and reduced carbon emissions 
by reducing the need for new products by 
reusing old or unwanted products.
Only one piece of evidence for this event 

Water saving advice 
stand

Champion led a joint advice stand 
with Yorkshire Water and Scarbor-
ough Council at the Whitby Regatta 
to provide advice on water saving 

Reduced water consumption and wast-
ing of water through education and water 
saving packs that were disrupted free from 
Yorkshire Water to applicants over 3 days

Renewables and energy 
workshop with planners 
from Scarborough Bor-
ough Council

Champion led, Venue
Scarborough Borough Council staff 
to attend and information to the 
team

YEP supported surrounding the 
installation of measures in the local 
area due to the build and listed 
buildings

Sustainability officer and planners from 
Scarborough BC were invited to a work-
shop to enable members of the team to 
discuss issues around the practicalities of 
insulation and renewables. Council made 
aware of the difficulties surrounding the 
installation of energy efficiency measure 
for the local people
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Partnership working 
with York and North 
Yorkshire Waste Part-
nership composting 
team

 YEP led provided contact and 
knowledge of workshop 
Champion organised

Informed the team Reduce waste 
going to landfill through education on 
what can and can’t be composted at 
home YNYWP attended local garden 
centre to provide advice on composting. 
Champion and members of the team 
assisted on the day and called in for 
advice and information
  

Public advice surgery Champion led, venue
Distributed flyers and posters

Information out to the team and press 
release

Scarborough Borough Sent info out for school newsletters 
to promote advice surgery
Produced a press release
YEP produced posters and flyers 
and communication to agencies 
dealing with vulnerable people & 
delivered surgery

 Energy advice surgery at the library to 
provide in depth advice to local residents 
on various aspects of energy use and self 
generation.
Increase the take up of measures and 
therefore reduce carbon emissions

Love food hate waste 
and transport workshop 

Champion organised own home to 
be available and communication 
with the 
team
YEP delivered workshops 

To reduce carbon emission from transport 
use by encouraging smarter driving and 
smarter buying.
To reduce food miles and waste going to 
landfill by providing food waste advice




